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41TYEARS OF
INNOVATION

NOVOMATIC

In 1980, the foundation for the NOVOMATIC success story was laid in Gumpoldskirchen, Austria. Since then, NOVOMATIC has become
one of the largest and most innovative international gaming technology groups, with about 21,000 employees worldwide.
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Estimados clientes y socios,

Con una tasa de apertura de alrededor del 98% (a finales de septiembre) de las operaciones de juego internac-
ionales, NOVOMATIC confia en el cuarto trimestre del ano. Asimismo, los indicadores muestran una recu-
peracion gradual de toda la actividad del gaming a nivel internacional. G2E en Las Vegas se llevara a cabo
casi segtin lo planeado: en la pagina 54 podran encontrar un avance de lo que NOVOMATIC tiene reservado
para los visitantes de la feria.

En este nimero 83 de nuestra revista THE WORLD OF GAMING, compartimos las medidas adoptadas por
NOVOMATIC AG en su sede matriz en los Gltimos meses para garantizar la seguridad de sus colaboradores.
Ademis, les contamos el avance de la reestructuracién organizativa del Grupo NOVOMATIC AG y diversos
ingresos logrados en el segmento online de distintos mercados.

Iniciamos esta edicion con informacion detallada acerca de uno de nuestros productos en Casino Loutraki
en Grecia, seguida por la cobertura completa de la apertura de nuestro séptimo casino en los Paises Bajos, el
Casino ADMIRAL Helmond.

Esperamos que disfrute de nuestra revista.

Les deseamos a ustedes y a sus familias buena salud,

Mag. Johannes Gratzl,
Miembro de la Junta,
NOVOMATIC AG

Dipl.-Ing. Ryszard Presch,
Miembro de la Junta,
NOVOMATIC AG

Dear Customers and Business Partners,

With an opening rate of around 98% of the international gaming operations (as of the end of September),
NOVOMATIC starts with great confidence into this year’s fourth quarter. All signs indicate a gradual
recovery in the international gaming industry. The G2E in Las Vegas, too, can go ahead almost as planned —
a preview of what NOVOMATIC has in store for visitors to the show can be found on page 56.

In this 83" issue of our magazine THE WORLD OF GAMING, we also report on the measures NOVOMATIC
has taken at the headquarters in recent months to ensure the safety of its staff, about further progress in line
with the organisational restructuring of the NOVOMATIC AG Group and about a number of market entries
of the Group in the online segment.

To start with, we report on a current product installation at Casino Loutraki in Greece as well as about the
opening of our seventh own casino in the Netherlands, Casino ADMIRAL Helmond.

We hope you enjoy this edition of our magazine.

Wishing you and your families good health,

Johannes Gratzl, Ryszard Presch,
Member of the Executive Board Member of the Executive Board
NOVOMATIC AG NOVOMATIC AG
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Introduccion

Portada

En junio, Casino ADMIRAL
Helmond abrié sus puertas
como el 7° Casino ADMIRAL
de los Paises Bajos, en el edificio
histérico del antiguo cine ‘Scala’.
Es el casino mds grande de la
regién sureste de Holanda con
190 posiciones que cumplen

con los mds altos estdndares
probados en términos de
equipamiento, servicio y juego
responsable.

Cover

In June, Casino ADMIRAL Hel-
mond opened as the 7" Casino
ADMIRAL in the Netherlands
in the historic building of the
former Scala’ cinema. It is the
largest casino in the southeast
region of Holland with 190
player positions, offering the
proven highest standards in
terms of equipment, service
and Responsible Gaming.
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NOVOMATIC gana el premio World Exhibition Stand
NOVOMATIC wins World Exhibition Stand Award

Excelente participacion del evento online ‘NOVOMATIC
SmartWeek’ organizado por NOVOMATIC Spain

Excellent participation at NOVOMATIC Spain’s June
online event ‘NOVOMATIC SmartWeek’

Excelentes resultados en la 2da Cumbre de Marketing y
Comunicacién de NOVOMATIC

Excellent results at the 2" NOVOMATIC Marketing &
Communications Summit

People Inside

News in brief

NOVOMATIC
Winning Technology
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Casino Loutraki ofrece los

u

timos juegos NOVOMATIC

Con la dltima instalacion, una amplia variedad de gabinetes, juegos y progresivos NOVOMATIC
llegaron al lujoso Casino Loutraki en Grecia. La entrega e implementacion se lograron en un tiempo
récord y los nuevos productos adicionan una nueva y atractiva variedad de juego a las salas de uno

de los casinos mas grandes de Europa.

Club Hotel Casino Loutraki se encuentra a menos
de una hora en coche en direccién oeste desde el
aeropuerto de Atenas hacia el Peloponeso. El lujoso
complejo estd ubicado en la playa més grande y
hermosa de Loutraki, con una vista impresionante
del golfo de Corinto. Un corto paseo desde las
instalaciones lleva al visitante al famoso Canal de
Corinto, entre el continente de Grecia y el Pelo-
poneso.

Club Hotel Casino Loutraki es un resort 5 estrel-
las que comprende un hotel de 255 habitaciones
y 20 suites de lujo, asi como 900 m2 de espacio
para eventos y convenciones, dos bares, tres res-
taurantes, un spa, tiendas yun casino con los mds
altos estandares internacionales.

Casino Loutraki es uno de los mds grandes casinos
de Europa y cuenta con una de las ofertas de juego
mas amplias: una gran variedad de slots de ultima
generacion de proveedores internacionales lideres,
55 mesas de juego en vivo para Ruleta Americana,
Black Jack, Punto Banco, Stud Poker y Texas
Holdem Poker en una sala de Péker dedicada. La
administracion del casino se compromete a ofrecer
las dltimas innovaciones en su sala de slots, que
actualmente comprende 696 unidades y 40 ETG de

‘. lv‘v.ﬂ
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Ruleta, incluidos 12 atractivos progresivos vincu-
lados. Con 200 juegos diferentes, en 11 denomina-
ciones distintas — que van desde 1 centavo hasta 5
euros — dispuestos en tres pisos de slots; hay algo
para satisfacer los gustos y el presupuesto de cada
jugador.

Los invitados mas exigentes y los grandes aposta-
dores encontraran entretenimiento exclusivo de
alto riesgo en dos dreas privadas separadas, el area
VIP y VVIPs THOLOS. Casino Loutraki satisface
incluso a los clientes internacionales mas riguro-
sos. Ademas de la amplia gama de juegos y servicio
de primera clase, Casino Loutraki ofrece su propio
programa de fidelizacién que recompensa a los
apostadores con puntos y servicios gratuitos en el
resort.

En este contexto, las slots de NOVOMATIC hal-
laron un nuevo lugar de accién. Una isla con diez
maquinas PANTHERA™ 2.27 con el emocionante
THUNDER CASH™ Link lleva a otro nivel la oferta
de jackpots de la sala con su Linked Progressive
corriendo en los juegos Emperor’s China™, The
Great Conqueror™ y Empress of the Pyramids™.
Disponible en el gabinete up-right con dos moni-
tores mas vendido de NOVOMATIC y con un
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sistema de sefalizacidn de alta visibilidad, la isla de
slots deja una huella distintiva en la sala de juego
principal.

Otras isla con slots V.I.P. Lounge™ 2.32 despliega
toda la fuerza de los multi-juegos Impera-Line™
HD Edition 6 con 56 titulos, incluidos clasicos,
juegos de frutas y otros propios de Impera. Las
maquinas estan equipadas con las lujosas y como-
das sillas Mamba, con botén de inicio en el reposa-
brazos y altavoces de alta fidelidad integrados en

el reposacabezas, para ofrecer el maximo confort a
los huéspedes.

14 gabinetes NOVOSTAR® SL 2.24 completaron la
instalacién formando una tercera isla de slots con
las ediciones 5, 6 y 7 de los juegos Premium-V+
Gaminator®. Todos los dispositivos fueron dispues-
tos respetando los protocolos de seguridad actuales
en contra de COVID-19: se colocaron separadores
de vidrio entre las posiciones de juego.

Kenan Bajram, gerente de ventas de NOVOMATIC
Global Sales, dijo: “Durante la temporada alta de
vacaciones, logramos producir, entregar e instalar
34 maquinas conforme a las especificaciones del
cliente en poco menos de seis semanas. Estoy muy
feliz de haber podido mantener nuestra promesa
dentro de ese apretado calendario. Estamos dejan-
do una gran huella en el mercado griego, en un

Todos nuestros
deseos se han
cumplido.
Sokratis Charitatos,
gerente general y director

de operaciones del
Casino Loutraki
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casino de renombre y con una excelente selecciéon
de nuestros ultimos productos. Me gustaria agra-
decer al equipo de Casino Loutraki por su apoyo y
gran trabajo en equipo”.

Sokratis Charitatos, gerente general y director

de operaciones del Casino Casino Loutraki, dijo:
“En realidad, no crefamos que esta instalacion se
completaria en tan poco tiempo. Sin embargo,
NOVOMATIC cumplié su palabra y demostré ser
un socio excepcionalmente bueno: Todos nuestros
deseos se han cumplido y, ademas, recibimos un
excelente apoyo de marketing para presentar los
juegos nuevos de la mejor manera posible. Las
primeras semanas de funcionamiento demuestran
que a nuestros jugadores les encantan los juegos
nuevos. Basandonos en esta experiencia, sin duda
ampliaremos nuestra oferta NOVOMATIC en un
futuro proximo”.

Ryszard Presch, miembro de la Junta Ejecutiva de
NOVOMATIC AG, agregd: “En NOVOMATIC,
ponemos a nuestros clientes primero: sabemos que
un excelente servicio y un rapido lanzamiento al
mercado son clave para lograr la satisfaccion del
cliente. Me gustaria agradecer a la gerencia de Ca-
sino Loutraki por su confianza y a todos los involu-
crados por su excelente juego en equipo”. V]
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Casino Loutraki boasts the
latest NOVOMATIC games

The latest product installation brought a well-diversified choice of NOVOMATIC cabinets, games and
Progressives to the luxurious Casino Loutraki in Greece. Delivery and implementation were accomplished
in record time and the new products now add an attractive new choice of games to the slot floors of one

Heading west from Athens airport towards the
Peloponnese, in less than an hour’s drive, visitors
arrive at the Club Hotel Casino Loutraki. The
luxurious resort is located on the biggest and most
beautiful beach in Loutraki, with a stunning view
of the Corinthian Gulf. A short walk from the pre-
mises takes the visitor to the famous Isthmus of
Corinth, between the mainland of Greece and the
Peloponnese.

Club Hotel Casino Loutraki is a 5-star resort that
comprises a hotel with 255 rooms and 20 luxury
suites as well as 900 sqm space for events and con-
ventions, two bars, three restaurants, a spa, shops
and a casino of the highest international standards.

Casino Loutraki is one of the largest in Europe

and boasts one of the widest selections of gaming
choices: a great variety of state-of-the-art slot ma-
chines of leading international suppliers as well as
55 live gaming tables for American Roulette, Black-
jack, Punto Banco, Stud Poker and Texas Holdem
Poker in a dedicated Poker room. The casino
management is committed to always offering the
latest innovations on the slot floor, which currently
comprises 696 slots and 40 Roulette ETGs includ-
ing 12 highly attractive Linked Progressives. With
200 different games, in 11 different denominations
ranging from 1 Cent to 5 Euro, across three slot
floors there is something to cater for every player’s
taste and budget.

The most discerning guests and high rollers find
exclusive high stake gaming entertainment in two
separate private areas, the VIP area and the VVIP’s
THOLOS. Casino Loutraki can cater to the most
discerning international player looking for the ulti-
mate European gaming experience. Additionally to
the casino’s extensive gaming choices and premium
service, Casino Loutraki also has its own player
loyalty programme that rewards players with bonus
points and complimentary amenities at the resort.

This is where the latest supply of NOVOMATIC

gaming machines found their place of action. A
bank of ten PANTHERA™ 2.27 machines featuring

10

of Europe’s largest casinos.

All our wishes have
been fulfilled.

Sokratis Charitatos,

General Manager & Director
of Casino Operations

Casino Loutraki

the thrilling THUNDERCASH™ Link enhance the
casino’s jackpot offer with a Linked Progressive
across the titles Emperor’s China™, The Great Con-
queror™ and Empress of the Pyramids™. Presented
in NOVOMATIC’s best-selling two-monitor up-
right cabinet and with high-visibility jackpot sig-
nage, the bank makes a distinct footprint on the
main slot floor.

Another broad bank of V.I.P. Lounge™ 2.32 ma-
chines feature the Impera-Line™ HD Edition 6
multi-game mix with 56 titles, including classics,
fruit games and proprietary Impera games. The
machines are fitted with the luxurious and com-
fortable Mamba chairs, with start button in the
armrest and integrated hi-fi speakers in the head-
rest for maximum player convenience and ease of

play.

To complete the installation, 14 NOVOSTAR® SL


https://www.novomatic.com/produkte/gaming/games/novo-line-cash-connection-edition-2
https://www.clubhotelloutraki.gr/casino/en/the-casino/
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2.24 cabinets comprise a third machine bank fea-
turing the Premium-V+ Gaminator® editions 5, 6
and 7. All machines have been arranged so as to
comply in the best way possible with the current
COVID-19 safety protocols — with glass spacers
between the individual player positions.

Kenan Bajram, Sales Manager NOVOMATIC
Global Sales, said: “During the peak holiday sea-
son, we managed to produce, deliver and install 34
machines exactly according to customer specifica-
tions in just under six weeks. I am very happy that
we were able to keep our promise within this tight
schedule. We are now leaving a great footprint on
the Greek market - in a renowned casino and
with an excellent selection of our latest products.

I would like to thank the team at Casino Loutraki
for their support and great teamwork.”

Sokratis Charitatos, General Manager & Director
of Casino Operations Casino Loutraki, said: “We
actually didn’t think that this installation would
be completed in such an extremely short time.

12

A continuacién y p. 13: Club Hotel
Casino Loutraki da la bienvenida a
sus huéspedes a una oferta de lujo
que incluye alojamiento de prim-
era clase, gastronomia, bienestar y
entretenimiento.

Yet NOVOMATIC kept their word and proved to
be an exceptionally good partner: All our wishes
have been fulfilled, and on top of that, we received
superb marketing support that enables us to pre-
sent the new games in the best possible way to our
guests. The first weeks of operation prove that our
players love the new games. Based on this experi-
ence, we will certainly extend our NOVOMATIC
offer in the near future”

Ryszard Presch, Member of the Executive Board
of NOVOMATIC AG, added: “At NOVOMATIC,
we put our customers first: We know that excel-
lent service and swift time to market are the key

to customer satisfaction. I would like to thank the
management of Casino Loutraki for their trust and
everyone involved for their excellent team play” &




www.novomatic.com | Octubre 2021


http://www.novomatic.com



http://www.crown-multigamer.de/

Wir unterstitzen



http://www.crown-multigamer.de/

‘ Tecnologia

Nuevos horizontes para Greentube

Hasta ahora 2021 ha sido un afno muy fructifero para Greentube, y — con
varios lanzamientos por delante — los préximos meses prometen atin mas
oportunidades a la compaiiia. Tras la exitosa y esperada apertura del mercado
aleman el pasado julio, todas las expectativas estan puestas en dos regiones:
los Paises Bajos y los EE. UU.

Una de las mayores
fortalezas de Green-
tube es ofrecer un
portfolio de juego
personalizado y
localizado conforme
a las preferencias de
cada jurisdiccion.
Michael Bauer, CFO/
CGO de Greentube

16

Ingresando a los Paises Bajos

El largo proceso regulatorio en los Paises Bajos
llegara a su fin el 1 de octubre con la apertura del
mercado online; y Greentube goza de una excelente
posicién para debutar en dicho mercado por varias
razones. NOVOMATIC es el proveedor lider de
dispositivos de juego en los Paises Bajos, por lo
tanto los jugadores ya se encuentran familiarizados
con el contenido que se lanzara en linea. Los clasi-
cos NOVOMATIC del segmento land-based tam-
bién estardn presentes en el mundo virtual.

Asimismo, la adquisicién por parte de NOVO-
MATIC Netherlands de tres estudios de desarrollo
de juegos locales lideres — Eurocoin Gaming, JVH
Gaming Products y Elam - permitira a Greentube
ofrecer versiones en linea de las llamadas ‘traga-
monedas clasicas’ que son extremadamente popu-
lares y han demostrado su longevidad en el pais.

-
y__

Michael Bauer, CFO/CGO de Greentube comenta:
“Los juegos de gran relevancia local son muy im-
portantes en el mercado holandés - incluso mas
que en otras jurisdicciones — representan el 30% de
la facturacion total de las slots. Con la adquisicion
de los estudios de desarrollo de juego, podremos
ofrecer este tipo de contenido desde el principio”

Como se acostumbra en cada debut de mercado,
una vez publicada la oferta de juego se realizard un
analisis exhaustivo de la interaccion de los aposta-
dores con el contenido. Los resultados se utilizaran
para adaptar y mejorar la oferta con el fin de gar-
antizar que el publico local se sienta atraido y que
se cumplan las tendencias y preferencias de los
jugadores.

Los Paises Bajos son ampliamente reconocidos
como un mercado con un gran potencial para la
industria del juego online, y muchos operadores
y proveedores exploraran las oportunidades que
ofrece. Greentube se estd moviendo con rapidez
para garantizar que todo el contenido esté dispo-
nible correctamente al momento de la apertura
del mercado. El equipo ha intercambiado ideas de
posibles licencias y estan expectantes por ver lo
que les depara el futuro.

Los Paises Bajos son un mercado importante para
Greentube, un elemento central de su estrategia de
crecimiento.

La fiebre del oro de EE.UU.

La gran oportunidad de este afio — imposible de
ignorar - es el mercado estadounidense. Desde que
la Corte Suprema de EE. UU. revocd PASPA en
2018, mas de 20 estados han regulado las apuestas
deportivas y juegos de azar en linea, es por ello

que el potencial no tiene precedentes. Greentube
no dudé ni un segundo en unirse a la fiebre del
oro: tras dos afos de planificacion, finalmente
formaliz6 una alianza en Nueva Jersey con el op-
erador lider Golden Nugget Online Gaming para



materializar su tan esperado debut en los EE. UU.
Este acuerdo marca un hito para Greentube, ya que
la compania planea aprovechar su vasta experien-
cia en Europa para trabajar con distintos opera-
dores en el creciente nimero de estados regulados
de EE. UU.

Existen numerosas diferencias entre el mercado es-
tadounidense y los mercados europeos que deben
tenerse en cuenta. Michael Bauer dice: “En primer
lugar, en los EE. UU,, los casinos grandes orien-

Si bien Greentube tuvo que superar varios desafios
como recién llegado a los EE. UU,, los afos de
experiencia en el mercado europeo han sido de
gran ayuda. Por un lado, la empresa conoce las
ventajas de la conversion cruzada entre diferentes
canales de productos, como juegos land-based,
online y para méviles. Cuando se mejora el conte-
nido land-based y se produce una experiencia de
juego online de tltima generacion, se garantiza que
los jugadores que disfrutan de los casinos fisicos
de EE. UU. sientan que estan jugando a su juego

tados a fines turisticos desempenan un papel mu-
cho mas preponderante que en Europa, donde el
mercado minorista es mucho mas importante. La
regulacion del mercado minorista europeo siempre
ha sido muy restrictiva sobre cémo deben estar
disenadas las slots. Por lo tanto, ambos mercados
han dado lugar a tipos de médquinas muy difer-
entes. Una de las mayores fortalezas de Greentube
es ofrecer un portfolio de juego personalizado y lo-
calizado conforme a las preferencias de cada juris-
diccién. Nuestro enfoque en los EE. UU. es similar:
primero hemos identificado - a través incluso, de
los casinos sociales de nuestra propiedad — qué
temas y mecdnicas son populares. Luego, comenza-
mos a expandir nuestro portfolio de juego a estos
segmentos donde todavia encontrabamos brechas
en comparacion con los mercados europeos”.

Agrega: “Hemos producido una oferta completa
de contenido especificamente adaptado a los ju-
gadores de EE. UU. La serie DIAMOND CASH™
es un buen ejemplo: sus multiples jackpots pro-
gresivos linkeados y su gran variedad de fun-
cionalidades, ya estan mostrando indicadores de
rendimiento muy prometedores en el sector de
juego social de EE. UU. También estamos desarrol-
lando una linea de juegos stepper para el mercado
norteamericano. El primero de esta linea es Wild
Lines: American Eagle. Este es uno de los primeros
juegos stepper producidos por Greentube y cuenta
con una emocionante tematica estadounidense y
un alto nivel de volatilidad. Estamos convencidos
de que estos juegos seran todo un éxito entre los
apostadores”.

www.novomatic.com | Octubre 2021

favorito en su computadora o dispositivo mévil.
La experiencia land-based también ayuda a com-
prender mejor las necesidades de los operadores
que se unen al mundo online por primera vez. Asi
Greentube puede guiar a sus socios para ofrecer
una experiencia de juego excepcional y sostenible
para sus jugadores.

Tras debutar en Nueva Jersey en alianza con
Golden Nugget, Greentube estd planeando ingresar
al mercado en otras jurisdicciones de EE. UU. y ha

Courtney Honer, Gerente de
Ventas y Cuentas Estratégicas
de Greentube para EE. UU.
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Reg Das, Director Ejecutivo
de Greentube Netherlands.

iniciado el proceso de certificacién en Michigan y
Pensilvania. La empresa continuard con las inver-
siones en mercados donde ya se encuentre activa e
intentara continuar creciendo mediante la obser-
vacion y desarrollo de otros mercados. Greentube
cree que la solidez en materia de contenido del
juego y la experiencia en el marketing de conver-
sién cruzada serdn la base del éxito en el mercado
estadounidense y mas alla.

Quedan pocos meses para el final de 2021, y
Greentube puede rememorar un afio en el cual la
compailia ingresé a numerosos mercados nuevos
en todo el mundo y expandid su presencia en
otros. Michael Bauer resume: “Tenemos un futuro
brillante que nos vera expandir aiin mas el alcance
de nuestro contenido mientras Greentube se pre-
para para conquistar el mundo”. (V]

New horizons for Greentube

It has been an exciting year for Greentube so far and with several market debuts
on the horizon, the last months of 2021 are set to bring even more thrilling
opportunities. Following a successful launch in the long-awaited German market
in July, eyes are now sharply focused on two other promising territories — the
Netherlands and the US.

UVUICCI IN\VOLUC
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Entering the Netherlands

The long-running regulatory process in the Neth-
erlands is coming to an end as the online market

is set to open on 1st October. Greentube are well-
prepared and in an excellent position to make their
debut in the Dutch market for several reasons.
NOVOMATIC is the leading supplier of slot ma-
chines in the Dutch land-based market, so local

players are already familiar with the content that is
about to launch, giving Greentube a great advan-
tage as the games will immediately resonate with
the online audience. This includes NOVOMATIC’s
blue-chip titles, which have a loyal following in the
land-based sector.

In addition, NOVOMATIC Netherlands’ acquisi-
tion of three leading local game development
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One of the largest
strengths of Green-
tube has always
been to offer a very
localised portfolio
of games taking
into account the
local preferences.

studios — Eurocoin Gaming, JVH Gaming Pro-
ducts and Elam - will enable Greentube to bring
online versions of so-called ‘classic slots’ that are
extremely popular and have proven longevity in
the country. Michael Bauer, CFO/CGO at Green-
tube says: “In fact, locally relevant games are very
important in the Dutch market, even more so than
in other jurisdictions, as this segment makes up
30% of the overall slots turnover. Together with the
Dutch studios, we will be able to provide this type
of best-selling content from the get-go”

As with any new market entry, player data on how
they interact with the games will be analysed once
the offer goes live and will be used to further tailor
and improve content to ensure it appeals to the lo-
cal audience and that trends and player preferences
are adhered to.

The Netherlands is widely viewed as a market of
great potential for the online gaming industry and
many operators and suppliers will be exploring the
opportunities it offers. Greentube moved quickly
to ensure the content was fully ready to operators
before the market opened. The teams have already
had many interesting discussions with prospective
licensees, and are excited to see what the future
holds.

While it represents an important market for
Greentube, the Netherlands is one of several new
jurisdictions that form a core element within the
company’s growth strategy.

The US gold rush

The major opportunity this year, that cannot be
ignored is the US market. Since the US Supreme
Court struck down PASPA in 2018, over 20 states
have regulated online sports betting and gaming
and the potential is unprecedented. Greentube
had no doubt about joining the gold rush and after
more than two years of planning, they are thrilled
to have partnered with leading operator Golden
Nugget Online Gaming in New Jersey to make
their long-awaited debut in the US.

The deal is a milestone achievement for Greentube
as the company looks to use its significant Euro-
pean experience to work with operators in the
growing number of regulated states.

There are many differences between the US market
and European markets that must be considered.
Michael Bauer, CFO/CGO at Greentube says:
“First of all in the US, large resort casinos play a
much bigger role than in Europe where the retail
market is much more important. Regulation in

the European retail market has always been
restrictive on how slots can be designed. Differ-
ent markets have therefore led to very different
type of machines. One of the largest strengths of
Greentube has always been to offer a very localised
portfolio of games taking into account the local
preferences. Therefore, our approach to the US is
similar: first we have identified - also via our social
casino channels — which themes and mechanics are
popular in the market. Then we started expanding
our game portfolio into these areas where we still
found gaps compared to our European markets.

He adds: “We have produced a comprehensive
portfolio of content specifically tailored to US
player demographics. The DIAMOND CASH™
series is a good example of this. With its multiple,
linked progressive jackpots and its feature rich
production quality, it is already showing promising
KPIs in our US social gaming space. We are also
producing a range of online stepper games for the
US market, with the first being Wild Lines: Ameri-
can Eagle. This is one of the first stepper games
produced by Greentube and features an exciting
American theme and a great level of volatility. We
are confident that these localised games will be big
hits with players”

Despite some challenges in being a newcomer

in the US, Greentube also hugely benefits from a
long land-based history in European markets in a
number of ways. Firstly, they know all about the
advantages of cross-conversion between various
product channels such as land-based, online and
mobile gaming. When you enhance land-based
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Michael Bauer,
CFO/CGO at Greentube
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content and produce a state-of-the-art online
gaming experience, it ensures that players coming
from US casinos feel that they are playing their
favourite game on their computer or mobile. The
land-based experience also helps to have a better
understanding of the needs of those operators in
the US market that are joining the online world for
the first time. This enables Greentube to guide their
business partners towards offering an outstanding,
sustainable gaming experience for their players.

Following on from the market entry in New Jersey
together with Golden Nugget, Greentube are now
looking at the next US states to enter and they have
already started the certification process in Michi-
gan and Pennsylvania. Further investment into
existing markets and clients will continue and at
the same time, monitoring and entering additional
global markets and further business deals will

www.novomatic.com | Octubre 2021

ensure sustainable growth for the company. Green-
tube believe that the strength of the game content
and the experience in cross-conversion marketing
will build the foundation of success in the US
market and beyond.

With only a few months left of 2021, Greentube
can look back at a year that has seen the company
enter numerous new regulated territories across
the globe while further strengthening its presence
in others. Michael Bauer, CFO/CGO at Greentube
says: “We look ahead to a bright future that will

see us further expand the reach of our content as
Greentube prepares to take on the world” (V]

El equipo de Greentube celebrando
el ingreso a los mercados de los
Paises Bajos y EE. UU.
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NOVOLINE is online

El 5 de julio, LOWEN Group lanzé una nueva plataforma online para slots bajo
la marca NOVOLINE: en medio de un fondo oscuro, ‘NOVOLINE’ resalta en rojo
y naranja. iconos de juegos aparecen con los conocidos personajes como el

aventurero de Book of Ra™. jBienvenidos a NOVOLINE!

LOWEN @) ENTERTAINMENT

NOVOMATIC GROUP

Los juegos inspirado-
res han sido siempre
nuestro fuerte.

Oliver Bagus,

director ejecutivo de Tecnologia
Gaming de LOWEN ENTER-
TAINMENT y director ejecutivo
de NOVO INTERACTIVE

Juegos divertidos en una nueva dimension

Con mas de 100 juegos de slots virtuales, NOVO-
LINE ofrece a los jugadores de Alemania puro
entretenimiento — en camino o sobre la marcha a
través de un teléfono inteligente o tablet, asi como
en la PC.: La seleccion de juegos incluye titulos
clasicos famosos del cosmos NOVO, tales como
Lord of the Ocean™ y Lucky Lady’s Charm™, y
éxitos actuales.

“Los juegos inspiradores han sido siempre nuestro
fuerte. Con NOVOLINE, mantenemos viva nuestra
tradicional linea de juegos landbased dandole con-
tinuidad en el mundo digital”, sefiala Oliver Bagus,
responsable de las actividades online de LOWEN
Group como director ejecutivo de Tecnologia
Gaming de LOWEN ENTERTAINMENT vy direc-
tor ejecutivo de NOVO INTERACTIVE.

El Dr. Daniel Henzgen, miembro de la Junta Di-
rectiva de LOWEN ENTERTAINMENT vy director
ejecutivo de NOVO INTERACTIVE, agrega: “Con
NOVOLINE, buscaremos capitalizar las oportuni-
dades que han surgido para nuestro grupo como
resultado de la legalizacion del juego online”

22

El lanzamiento de la oferta digital

LOWEN Group esté entrando en un nuevo ter-
ritorio con este proyecto. “Los tltimos meses han
sido muy intensos para los equipos en Rellingen
y Bingen”, sostiene Christoph Kiihn, quien esta
manejando el proyecto junto con Tobias Dechent.

Tras numerosas evaluaciones legales, continuaron
informes de expertos, contratos, solicitudes de
licencia y otros conceptos relacionados. Cada bor-
rador fue preparado de acuerdo con los altos es-
tandares del Grupo LOWEN. Se abordaron con el
mayor cuidado e importancia temas especialmente
seleccionados como la proteccion del jugador y a
menores de edad. Los procedimientos y procesos
relacionados con los productos tuvieron que ser
definidos y documentados minuciosamente para
transmitirlos a los responsables del dia a dia en
cursos de formacion.

Y todo esto fue solo la punta del iceberg. “Se
empezd desde cero, por decirlo asi, con los prim-
eros bosquejos en una hoja en blanco. Fue un pro-
ceso demandante, pero al mismo tiempo increible-
mente emocionante e impulsado por un gran
espiritu de trabajo en equipo’, comenta Denise
Beck-Klaus, quien coordind las etapas individuales
del proyecto como parte del equipo de gestion.

La otra cara de la moneda es el producto en si,
con la atencién puesta siempre en el jugador y
haciendo especialmente énfasis en los aspectos de
diversién y acceso mévil. “Hemos podido recur-
rir al amplio know-how de nuestra sede matriz,
que opera con éxito en distintos mercados regu-
lados internacionales. Eso, sin duda, fue una gran
ventaja’, dice Sandra Ranff, directora senior de
Producto en NOVO INTERACTIVE. “Pero por
supuesto muchas cosas era nuevas para nosotros.
Hasta que hicimos el lanzamiento el 5 de julio,
hubo mucho que pensar y, sobre todo, desarrollar”



“Estamos muy orgullosos de este logro en equipo.
Se caracteriz6 por un alto nivel de compromiso
por parte de todos, mucha flexibilidad y gran crea-
tividad”, expresa Oliver Bagus. “Todos merecen un
profundo agradecimiento”.

NOVOLINE para la red de socios

Con esta oferta, LOWEN Group también abre una
oportunidad para los operadores AWP de partici-
par en el mercado online. “Estamos invitando a
nuestros socios comerciales a ser parte de NOVO-
LINE, para ofrecerlo en forma conjunta y obtener
sus beneficios. Sin ninguin riesgo ni inversion
alguna’, afirma el Dr. Henzgen. “En este con-
texto, NOVOLINE debe ser entendido como un

Screenshot de la campaiia
viral “Wir gehen online”.

www.novomatic.com | Octubre 2021
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Dr. Daniel Henzgen, Miembro de
la Junta Directiva de LOWEN
ENTERTAINMENT y Director
Ejecutivo de NOVO INTERACTIVE

LOWEN@ENTERTA

NOVOMATIC GROUP
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complemento, como una canal de distribucién mas
y como una oferta adicional a la sala de juego”.

NOVOLINE ofrece experiencia de juego para una
pausa breve. “La oferta online no puede reempla-
zar ni reemplazara a la visita a una sala de juego’,
remarca Bagus. Por el contrario: el fin de la oferta
online es atraer a nuevos targets y clientes a la sala
de juego.

Ya se han sumado mas de 1.500 salas a la red de
socios de NOVOLINE. Entre ellos se encuentran
las salas de juego ADMIRAL de LOWEN Group: “
sQuerés un Book?” - enérgicos esldganes en avi-
sos, posters y demos al mejor estilo NOVOLINE
promocionan en las salas la nueva oferta online.

La campaiia ‘Estamos online’: ingenio que
genera alcance

El lanzamiento de NOVOLINE estd acompafado
de una cémica campana B2C en torno a un de-
partamento de marketing ficticio que se dispone
a relanzar la marca NOVOLINE. El equipo busca

colegas jovenes nuevos para iniciarse en el sector
online. En cinco episodios consecutivos, se trae
la marca al mundo virtual. La serie de divertidos
episodios esta disponible en una landing page en
wirgehenonline.novoline.de. También se publican
clips y escenas descartadas a través de distintos
canales y redes sociales. La campaia gener6 gran
expectativa: Varios medios de comunicacién
hablaron acerca de ella incluso antes de que fuera
lanzada.

“Laidea y el estilo de la campaiia es muy excep-
cional. Nuestro objetivo es aumentar el alcance

de los videos de esta manera. Queremos que a la
comunidad de internet le guste nuestra historia, la
comente y la comparta’, seiiala Florian Hermann,
director de Marketing de NOVO INTERACTIVE.
“También hacemos uso de la enorme ventaja de
una marca consolidada. NOVOLINE es conocida
por los jugadores y es sinénimo de juego en Ale-
mania. Y sobre eso estamos construyendo”. Q

NOVOLINE is online

On July 5t the LOWEN Group launched a new online slot
platform under the NOVOLINE brand: Dark background.
‘NOVOLINE’ flares up in red and orange. Colourful game icons
appear — with familiar characters like the adventurer of

Book of Ra™. Welcome to NOVOLINE!

Gaming fun in a new dimension

With more than 100 online slot games, NOVO-
LINE offers players in Germany pure entertain-
ment — on the go via smartphone or tablet as well
as on the PC. The choice of games includes famous
classics from the NOVO cosmos, such as Lord of
the Ocean™ and Lucky Lady’s Charm™, but also
current blockbusters.

“Games that inspire have always been our forte.
With NOVOLINE, we are living up to our tradition
in landbased slot games and continuing it in the
digital world,” says Oliver Bagus, who is responsi-
ble for the online activities of the LOWEN Group
as a Managing Director Gaming Technology,

LOWEN ENTERTAINMENT and Managing
Director, NOVO INTERACTIVE.

Dr. Daniel Henzgen, Member of the Executive
Board, LOWEN ENTERTAINMENT and Manag-
ing Director, NOVO INTERACTIVE, adds: “With
NOVOLINE, we will capitalise on the potential
opportunities that have arisen for our group of
companies as a result of the legalisation of online
gaming.”

The launch of the digital offer

The LOWEN Group is entering new territory with
this project. “The past months have been very
busy for the teams in Rellingen and in Bingen,”



says Christoph Kithn, who is managing the project
together with Tobias Dechent.

Legal examinations were followed by comprehen-
sive expert opinions, the conclusion of contracts,
licence applications and corresponding concepts.
Every draft and concept was prepared in accor-
dance with the high-quality standards of the
LOWEN Group. In particular, topics such as
player protection and the protection of minors
were treated with the utmost care and importance.
Product-related procedures and processes had to
be defined and documented in minute detail so
that they could be established for the day-to-day
business in informative training courses.

All this was just the tip of the iceberg. “You start
from scratch, so to speak, with the first sketches on
a blank sheet of white paper. That was demanding,
but at the same time incredibly exciting - and al-
ways spurred on by a great team spirit,” says Denise
Beck-Klaus, who coordinated the individual steps
of the project as part of the project management
team.

On the other hand, there is the product itself. Here,
the focus was always on the player’s view — with a
special focus on the aspects of entertainment and
mobile accessibility. “We were also able to draw on
broad know-how at our parent company, which

is internationally successful in legal markets. That
was an advantage for us,” says Sandra Ranff, Senior
Product Manager at NOVO INTERACTIVE. “But
of course: a lot was new for us. Until the go-live on
the 5th of July, there was a lot to think about and,
above all, to develop”

www.novomatic.com | Octubre 2021
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“We are very proud of
this team achievement. It was characterised by an
incredibly high level of commitment from every-
one, a lot of flexibility and a great deal of creativ-
ity;” says Oliver Bagus. “Everyone deserves a big
thank you for that”

NOVOLINE for the network of partners

With this offer, the LOWEN Group also opens up
an opportunity for German AWP operators to par-
ticipate in the online market. “We are inviting our
business partners to become part of NOVOLINE,

AN
OVoLIng ORIGINg, SERIES

Campaiia “Wir gehen
online” con 5 episodios:
wirgehenonline.novoline.de
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Games that inspire
have always been
our forte.

LOWEN ENTERTAINMENT
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Oliver Bagus,
Managing Director
Gaming Technology,

and Managing Director,
NOVO INTERACTIVE
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to offer it together with us and to profit from it.
Without any risk and without investment,” says Dr.
Henzgen. “In this context, NOVOLINE is to be un-
derstood as a supplement, as another distribution
channel and as an additional offer to the arcade”

NOVOLINE offers the gaming experience for the
short break. “The online offer cannot and will not
replace a visit to an arcade,” Bagus emphasises. On
the contrary: the online offer is intended to attract
new target groups and new guests for the arcade.

1,500 arcades have already joined the NOVOLINE
partner network. Among them are the ADMIRAL
arcades of the LOWEN Group: ‘Fancy a book?” -

Moo L

|+

posters, cards and displays in the NOVOLINE look
with snappy slogans advertise the online offer in
the arcades.

The ‘We go online’-campaign: wit generates
reach

The launch of NOVOLINE is accompanied by

a hilarious B2C campaign around a fictitious
marketing department that is set to realign the
NOVOLINE brand. The team are looking for new,
young colleagues to start in the online sector. In
five consecutive episodes, the brand is brought
into the virtual world. The series of funny episodes
are available on a landing page at wirgehenonline.
novoline.de. Highlight clips and outtakes are also
posted via various channels and social media. The
campaign attracted attention: A number of media
outlets reported on the campaign before it was
even launched!

“The idea and the style of the campaign is very
unique. Our goal is to increase the reach of the
videos in this way. We want the internet commu-
nity to like, comment and share our story; says
Florian Hermann, Head of Marketing at NOVO
INTERACTIVE. “We also use the huge advantage
of a well-established brand. NOVOLINE is known
by the players and synonymous with gaming in
Germany. That's what we are building upon” &
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Casino ADMIRAL Helmond
abre el 7° Casino ADMIRAL en
los Paises Bajos

El pasado 5 de junio, Casino ADMIRAL Helmond abri6 oficialmente sus puertas cerca del hotspot
holandés de alta tecnologia Eindhoven. El flamante casino electrénico, ubicado en el monumental
complejo original de cine y teatro del antiguo ‘Scala Bioscope’, recibié a mas de 70 invitados en
una ceremonia de inauguracion a medianoche.

El Casino ADMIRAL Helmond es el 7° Casino
ADMIRAL en los Paises Bajos desde que el Casino
ADMIRAL Hoofddorp se inaugurara en 2015. A
capacidad plena, el casino cuenta con 190 posi-
ciones para sus invitados, lo que lo convierte en el
mas grande de la region. Actualmente, debido a

las restricciones por el COVID-19 y los estrictos
protocolos sanitarios, la capacidad se encuentra
limitada para cumplimentar con el distanciamiento
social reglamentario.

El disefio interior de Casino ADMIRAL Helmond
se inspir6 en el aspecto rugoso de la mamposteria
antigua, los elementos industriales de herreria y el
exuberante estilo art dec6 de los estruendosos afos
20; época en la que se construy6 originalmente el
famoso cine ‘Scala. El resultado es una sofisticada
mezcla de texturas, materiales y colores, que van
desde las piezas mas originales en la parte cen-
tral del edificio hasta platos de primera calidad,
candelabros y una llamativa barra de ginebra sin
alcohol que domina la pared frontal del 4rea de
juego principal. La iluminacion es provista por
medio de luces LED de multiples colores y orna-
mentos de vidrio. Las instalaciones interactivas de
luces y pantallas de video han sido integradas para
acentuar las ocasiones especiales como cuando se
gana un pozo y es posible adaptarlas a distintos
momento del dia.

Como el tltimo miembro de la familia de Casinos
ADMIRAL, el Casino ADMIRAL Helmond ofrece
los mas altos estandares en términos de equipami-
ento de juego, hospitalidad y juego responsable. El
staff de la sala ha sido entrenado de manera experta
por experimentados miembros de otras locaciones
como los Casinos ADMIRAL Heerlen, Hoofddorp
y Hulst. La sala utiliza un avanzado sistema cash-
less y ofrece los titulos mds populares en materia
de juegos de rodillo, video slots y ruletas electroni-
cas, asi como un jackpot linkeado de tres niveles

y Bingo los domingos. Su oferta de hospitalidad
incluye alimentos y bebidas de cortesia, ademas

de eventos y sorteos regulares. Con un horario de
apertura de 8.00am a 3.00am y estacionamiento
gratuito, el Casino ADMIRAL Helmond garantiza
a sus visitantes un gran momento en un ambiente
divertido, con servicio y equipamiento premium.

www.novomatic.com | Octubre 2021

La apertura de este
nuevo Casino AD-
MIRAL en los Paises
Bajos es una prueba
mas de que esta-
mos comprometidos
con una estrategia
comercial soste-
nible, incluso en
tiempos economi-
camente dificiles.

Thomas Komnacky,
vicepresidente de operaciones
globales de NOVOMATIC

Thomas Komnacky, vicepresidente de operaciones
globales de NOVOMATIC, asegur6: “La apertura
de este nuevo Casino ADMIRAL en los Paises
Bajos es una prueba més de que estamos compro-
metidos con una estrategia comercial sostenible,
incluso en tiempos econdmicamente dificiles. E1
casino estd ubicado en un edificio excepcional que
ha sido habilmente adaptado por nuestros espe-
cialistas en disenio de interiores, en combinacion
con nuestro servicio de primera clase y oferta de
juego premium, por lo que estoy convencido de
que pronto se convertira en otro hito en nuestra
historia de éxito holandesa”.

Dando la bienvenida a los invitados:
Anouk de Meji, Subdirectora de Sucursal,
Casino ADMIRAL Helmond.
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Casino ADMIRAL Helmond
opens as 7" Casino ADMIRAL
venue in the Netherlands

On June 5%, Casino ADMIRAL Helmond near the Dutch high-tech hotspot Eindhoven officially opened
its doors. The brand-new electronic casino, situated in the monumental original cinema and theatre
complex of the former ‘Scala Bioscope’, welcomed over 70 guests at a festive midnight opening.

Casino ADMIRAL Helmond is the 7 Casino
ADMIRAL venue in the Netherlands since Casino
ADMIRAL Hoofddorp premiered in 2015. At full
capacity, the casino is able to host guests at 190
player positions, making it the largest casino in the
region. Currently though, due to the COVID-19
restrictions and strict safeguarding protocols, capa-
cities are limited to allow for the necessary social
distancing.

The interior design of Casino ADMIRAL Helmond
was inspired by the rugged look of old masonry,
the industrial elements of ironwork as well as the
lush art deco style of the roaring 20s, the era in
which the famous ‘Scala cinema’ was originally
built. The result is a sophisticated mix of textures,
materials and colours, which range from the origi-
nal materials of the building’s core, to premium
crafted plate work, chandeliers and a striking
alcohol-free gin-bar that dominates the front wall
of the main gaming area. Lighting is provided by
means of multi-coloured LEDs and realistic stained
glass-like ornaments. Interactive light installations
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The opening of this
new Casino AD-
MIRAL venue in the
Netherlands is fur-
ther evidence that
we are committed
to a sustainable
business strategy,
even in economical-
ly difficult times.

Thomas Komnacky, NOVO-
MATIC VP Global Operations

and video screens have been integrated to accentu-
ate special occasions like jackpot hits and can be
adapted to the time of day.

As the latest member of the Casino ADMIRAL
family, Casino ADMIRAL Helmond offers the
highest standards in terms of gaming equipment,
hospitality and responsible gaming. The new team
on site has been expertly trained by experienced
staff members from other locations such as Casino
ADMIRAL Heerlen, Hoofddorp and Hulst. The
casino uses an advanced cashless system and of-
fers the most popular reel games, video slots and
electronic Roulette as well a 3-level linked jack-
pot — plus Bingo on Sundays. The hospitality offer
includes free food and beverages as well as regu-
lar events and raffles. With opening hours from
8.00am - 3.00am as well as free parking, Casino
ADMIRAL Helmond guarantees that its guests will
have a great time in an exciting ambience and with
premium service and equipment.

Thomas Komnacky, NOVOMATIC VP Global Op-
erations, said: “The opening of this new Casino
ADMIRAL venue in the Netherlands is further evi-
dence that we are committed to a sustainable busi-
ness strategy, even in economically difficult times.
The casino is located in an exceptional building
that has been skilfully adapted by our interior de-
sign specialists — in combination with our first-
class service and premium gaming offer I am con-
vinced that it will soon become another milestone
in our Dutch story of success.” N]
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NOVOMATIC reorganiza
el segmento comercial
‘Operaciones Gobales’

NOVOMATIC, el grupo de tecnologia del juego lider en Europa, fortaleci6 su
unidad de negocio Operaciones Globales mediante la implementacion de
una nueva estructura y el nombramiento de Thomas Komnacky como
nuevo vicepresidente de Operaciones Globales.

After the successful restructuring of its Global
Sales and Production & Logistics organization,
NOVOMATIC is continuing its program of trans-
formation initiated in the previous year and imple-
ments a new structure to strengthen the Global
Operations business segment.

All departments and divisions involved in running
the approximately 1,900 gaming facilities world-
wide as well as renting gaming equipment have
been bundled in the new Global Operations busi-
ness segment under the leadership of long-time
NOVOMATIC manager Thomas Komnacky, who
has been promoted to the new position of VP
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NOVOMATIC

El enfoque principal
de esta reestructu-
racion es la creacion
de una unidad agru-
paday transversal.
Ryszard Presch,

miembro de la junta directiva
de NOVOMATIC AG

Thomas Komnacky,
NOVOMATIC VP Global Operations

Global Operations, reporting directly to NOVO-
MATIC Executive Board Member Ryszard Presch.

“The primary focus of this new structure is to
create a combined, cross-divisional unit that will
support and manage the international operating
subsidiaries as well as coordinate between them
and the headquarters. Thomas Komnacky is an
experienced NOVOMATIC manager who has been
tasked with leading this central division not only
because he is very familiar with the Group, but
because he already worked closely with the country
organizations in the past,” emphasizes NOVO-
MATIC Executive Board Member Ryszard Presch.

Thomas Komnacky, who was previously responsi-
ble for market analysis, strategy development and
business development, joined the NOVOMATIC
AG Group in 2014. Prior to that, the graduate in
business administration and law had worked suc-
cessfully in investment banking for several years.
At NOVOMATIC, Komnacky also serves as man-
aging director of two subsidiaries and has played
a key role in numerous market entries, company
acquisitions and international concession projects
everywhere from the CEE region to Latin America.

The new VP Global Operations, Thomas Kom-
nacky, sees the focus of his new role on strength-
ening headquarter support for NOVOMATIC’s
country organizations, improving the country
coverage by central contact persons and expand-
ing their functions at the headquarters and pro-
moting a structured exchange of information in
order to take advantage of potential synergies.
“My goal is to make a significant contribution to
improving the company’s overall performance by
creating even stronger networks between the sub-
sidiaries as well as by providing targeted guidance
and support from the headquarters,” emphasizes
Komnacky. Q



NOVOMATIC
reorganizes Global Operations
business segment

NOVOMATIC, Europe’s leading gaming technology group, strengthened its global
operations activities by implementing a new structure and appointing Thomas
Komnacky as new VP Global Operations.

After the successful restructuring of its Global
Sales and Production & Logistics organization,
NOVOMATIC is continuing its program of trans-
formation initiated in the previous year and imple-
ments a new structure to strengthen the Global
Operations business segment.

All departments and divisions involved in running
the approximately 1,900 gaming facilities world-
wide as well as renting gaming equipment have
been bundled in the new Global Operations busi-
ness segment under the leadership of long-time
NOVOMATIC manager Thomas Komnacky, who
has been promoted to the new position of VP
Global Operations, reporting directly to NOVO-
MATIC Executive Board Member Ryszard Presch.

“The primary focus of this new structure is to
create a combined, cross-divisional unit that will
support and manage the international operating
subsidiaries as well as coordinate between them
and the headquarters. Thomas Komnacky is an
experienced NOVOMATIC manager who has been
tasked with leading this central division not only
because he is very familiar with the Group, but
because he already worked closely with the country
organizations in the past,” emphasizes NOVO-
MATIC Executive Board Member Ryszard Presch.

Thomas Komnacky, who was previously responsi-
ble for market analysis, strategy development and
business development, joined the NOVOMATIC
AG Group in 2014. Prior to that, the graduate in
business administration and law had worked suc-
cessfully in investment banking for several years.
At NOVOMATIC, Komnacky also serves as man-
aging director of two subsidiaries and has played
a key role in numerous market entries, company
acquisitions and international concession projects
everywhere from the CEE region to Latin America.

The new VP Global Operations, Thomas Kom-
nacky, sees the focus of his new role on strength-
ening headquarter support for NOVOMATIC’s
country organizations, improving the country
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coverage by central contact persons and expanding
their functions at the headquarters and promoting
a structured exchange of information in order to
take advantage of potential synergies. “My goal is
to make a significant contribution to improving the
company’s overall performance by creating even
stronger networks between the subsidiaries as well
as by providing targeted guidance and support from
the headquarters,” emphasizes Komnacky.

The primary focus of
this new structure is
to create a combined,
cross-divisional unit.
Ryszard Presch,

NOVOMATIC Executive
Board Member
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NOVOMATIC Gaming UK
celebrates its 2 year Anniversary
with some memorable milestones

Hay mucho que celebrar para NOVOMATIC Gaming UK (NGUK), la filial britanica
del Grupo NOVOMATIC AG. A pesar del impacto continuo de la pandemia global,
NGUK ha trabajado incansablemente para garantizar que sus colegas, clientes y
operaciones comerciales tengan el mejor soporte posible.

NOVOMATIC
UK

A pesar de los efectos continuos de la pandemia,
2021 fue un ano triunfal para NOVOMATIC Gam-
ing UK: en septiembre de 2021, NGUK festejo

su segundo aniversario como subsidiaria de
NOVOMATIC AG con sede en Bridgend, Gales.
En estos dos afios se han alcanzado varios hitos de
los cuales el equipo estd sumamente orgulloso.

El aio 2021 fue muy importante para NOVO-
MATIC Gaming UK, con numerosas actividades,
iniciativas y proyectos en pleno desarrollo. Todo lo
logrado fue posible gracias a un equipo de colabo-
radores altamente motivado y valorado. El corazén
del éxito obtenido en 2021 fue el trabajo en equipo.

Si bien los desafios de la pandemia contintian
eclipsando gran parte de los eventos anuales de

la industria del juego de Reino Unido, NGUK
participé de EAG (Entertainment, Attraction &
Gaming International Expo), que fue la primera
feria comercial digital virtual de la compaiiia en
2021 y donde pudo mostrar un extenso portfolio
de productos de vanguardia para el sector arcade

y bingos. Este primer espacio de encuentro digital
masivo brindo la posibilidad de reconectar con
clientes y colegas de todo Reino Unido y mostrar la
fantastica gama de juegos y gabinetes Cat. B3, Cat.
Cy Cat. D de NOVOMATIC desarrollados para el
mercado local. Tras el éxito digital de EAG, NGUK
trabajé arduamente para posicionar los Magic
Games Premium HD™ bajo el lema ‘NOVOMATIC
Gaming UK: Where the Magic Happens. Este es-
logan se escuchara una y otra vez en los proximos
meses de cara a las ferias de 2022.
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En 2021 también se lanzaron algunos productos
muy interesantes para el mercado de casinos,
como el misterioso jackpot progresivo linkeado
‘NOVOLINK; que ofrece a los operadores temdti-
cas fantdsticas y ya consagradas como Rise of the
Dragon™, Book of Ra™, Ancient Giants™ y King-
dom of Ra™. El sistema de jackpot NOVOLINK
esta acompanado por las cautivantes soluciones de
carteleria Casigno™.

Actualmente, NGUK cuenta con un equipo de 40
expertos en la industria; un equipo colmado de
creatividad, profesionalismo, conceptos innova-
dores y la firme conviccion de llevar todas sus ideas
al mercado. Muchos de los proyectos realizados
por NGUK en 2021 no hubiesen sido posibles sin
el compromiso y el entusiasmo de los colabora-
dores: 2021 vio a NGUK superar el impacto del
cierre de casinos y salas de juegos (producto de la
pandemia global), abrir acertadamente una fébrica
y un centro de distribucion llamado ‘NovoHub, jy
ademas alcanzar el increible hito de 1000 unidades
vendidas!

NGUK esta demostrando ser un actor de caracter
en el mercado de Reino Unido y un proveedor con
muchos planes que se daran a conocer durante la
temporada 2021-2022 de shows y congresos. El
proximo ano, el equipo espera participar nueva-
mente en ferias comerciales fisicas tradicionales y
reunirse con colegas, socios y clientes para celebrar
los éxitos. (N

NOVOMATIC Gaming UK
celebrates its 2 year Anniversary
with some memorable milestones

There is plenty to celebrate for the NOVOMATIC Group’s UK subsidiary,
NOVOMATIC Gaming UK. Despite the ongoing impact of the global pandemic,
NGUK have been working tirelessly to ensure that their colleagues, customers
and business operations have the best support possible.

Despite the continued impact of the global pan-
demic, 2021 has been a triumphant year for
NOVOMATIC Gaming UK: During September
2021, NGUK celebrated two years of business as a
wholly owned subsidiary of NOVOMATIC AG in
Bridgend, Wales. Within those two years some re-
ally exciting milestones have been achieved which
the team are incredibly proud of.

2021 was a really important year for NOVOMATIC

www.novomatic.com | Octubre 2021

Gaming UK with lots of activities, positive initia-
tives and exciting projects in the pipeline. All of
which was accomplished because of a team of
highly-motivated and highly-valued colleagues.
Team work really was at the heart of the success
which was achieved in 2021.

NOVOMATIC
UK

With the challenges from the global pandemic
still clouding much of the annual activities held in
the UK gaming industry, NGUK were still able to
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Casigno™ signage.

contribute to events such as EAG, the ‘Entertain-
ment, Attractions & Gaming International Expo;,
which was the company’s first virtual digital expo
during 2021, showcasing an extensive state-of-the-
art portfolio of products on offer for the arcade
and bingo sector. This digital event allowed the
team to reconnect with customers and colleagues
across the UK, exhibiting the fantastic array of
game packs and cabinets available for the B3, CAT
C and CAT D operators. Following on from the
digital success of EAG, NGUK have been working
continuously to promote the Magic Games Pre-
mium HD™ product, with the impactful strapline
‘NOVOMATIC Gaming UK: Where the Magic
Happens. A phrase which will be echoed through-
out the coming months in anticipation of the
forthcoming exhibitions in 2022.

2021 also saw the launch of some very exciting
products for the casino market. The shining star
being the ‘Novolink’ mystery progressive linked
jackpot system, which is set to become hugely
popular with casino operators due to its range
of fantastic and familiar themes such as Rise of
the Dragon™, Book of Ra™, Ancient Giants™ and
Kingdom of Ra™. The Novolink jackpot system
is accompanied by the bold and striking signage
supplied by NGUK’s Casigno™ signage solutions.

Currently, NGUK employs a team of 40 enthusi-
astic and experienced professionals, a team which
is full of creativity, professionalism and innovative

concepts with the determination to deliver these
ideas to market. At NGUK many of the projects
which have been accomplished during 2021 could
not have been achieved without the formidable
dedication of the talented and passionate staff:
2021 saw NGUK overcome the impacts of the
casino and arcade closures due to the global pan-
demic, open a new manufacturing and distribution
hub, aptly named the ‘NovoHub;, as well as reach-
ing an incredible milestone of selling 1000 units!

NGUK are proving to be a force to be reckoned
with, with plenty more exciting plans and an-
nouncements to be revealed during the 2021-2022
show season, the team are looking forward to
attending face-to-face exhibitions in the new year
and catch up with our colleagues, partners and
customers to celebrate these triumphs together. &




NOVOMATIC GAMING UK
International Sales
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BRAND VALUE STUDY 2021

2"¢ RANK

NOVOMATIC vuelve a ocupar
el segundo lugar entre las
marcas mas valiosas de Austria

¢ oo

El 30 de junio de 2021, se llevo a cabo la 182 edicion de los premios Austrian Brand
Value Awards que premia a las marcas austriacas mas valiosas. NOVOMATIC volvio
a conseguir un excelente segundo puesto en el ranking comandado por el European
Brand Institute (EBI) y ahora se situa detras del ganador indiscutido Red Bull y por
delante de la reconocida marca B2C Swarovski.

NOVOMATIC

Nos llena de orgullo
haber logrado el se-
gundo lugar en este
renombrado ranking
a pesar de la pande-
mia del Coronavirus.
Johannes Gratzl,

el miembro de la Junta
Ejecutiva de NOVOMATIC AG
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In spite of reduced revenues in its 40™ anniversary
year 2020 due to Corona, the global gaming tech-
nology big player NOVOMATIC was able to secure
its excellent second place with a brand value of
EUR 2.968 billion (-16.3%) thanks to its innovative
strength and sustainable efficiency improvement
measures across the entire group.

With the granting of a sports betting licence for
ADMIRAL in Germany, growth in the online
segment as well as renowned international awards
- such as ‘Casino Supplier of the Year’ for the third
time in a row and top rankings in international
ESG ratings - the world’s leading full service pro-
vider for the gaming industry is well prepared for
the future. “It fills us with great pride that despite
the Corona pandemic we were able to maintain

2" place in this renowned ranking. After all, with
activities in about 90 countries and around 21,000
employees worldwide, a strong and uniform brand
presence is essential for our international corporate
success,” emphasises NOVOMATIC Executive
Board Member Johannes Gratzl.

The Austrian Brand Value Study 2021 determined
those domestic company brands, which are more
than 45% owned by Austrians from the ‘trend-
TOP500 companies with the highest turnover in
Austria. The brand value was determined accord-
ing to the current international standards ISO
10668 and ISO 20671 and analyses captured more
than 180 Austrian brand companies in 16 industry
segments. From these, the top 10 were finally se-
lected and published.

This success of a sustainable brand strategy is also
reflected in the current TOP-GEWINN ranking of
the Austrian business magazine GEWINN. In this
ranking of the companies with the best image in
the country, NOVOMATIC takes an excellent 35th
place out of a total of 100 and thus consistently
maintains its position in the top field. The jury of
top representatives of Austrias 1,000 largest com-
panies as well as 12,000 GEWINN newsletter sub-
scribers chose Spar in first place for 2021, followed
by Red Bull. [N]



NOVOMATIC again in second
place among Austria’s most
valuable brands

On 30 June 2021, the Austrian Brand Value Awards for the most valuable
Austrian brand companies took place for the 18t time. NOVOMATIC was
once again able to take an excellent 2" place in this ranking of the European
Brand Institute (EBI) and now ranks behind the undisputed winner Red Bull

and ahead of the renowned B2C brand Swarovski.

In spite of reduced revenues in its 40" anniversary
year 2020 due to Corona, the global gaming tech-
nology big player NOVOMATIC was able to secure
its excellent second place with a brand value of
EUR 2.968 billion (-16.3%) thanks to its innovative
strength and sustainable efficiency improvement
measures across the entire group.

With the granting of a sports betting licence for
ADMIRAL in Germany, growth in the online
segment as well as renowned international awards
- such as ‘Casino Supplier of the Year’ for the third
time in a row and top rankings in international
ESG ratings - the world’s leading full service pro-
vider for the gaming industry is well prepared for
the future. “It fills us with great pride that despite
the Corona pandemic we were able to maintain

2" place in this renowned ranking. After all, with
activities in about 90 countries and around 21,000
employees worldwide, a strong and uniform brand
presence is essential for our international corpo-
rate success,” emphasises NOVOMATIC Executive
Board Member Johannes Gratzl.

The Austrian Brand Value Study 2021 determined
those domestic company brands, which

are more than 45% owned by Austrians
from the ‘trend-TOP500 companies with
the highest turnover in Austria. The brand
value was determined according to the cur-
rent international standards ISO 10668 and
ISO 20671 and analyses captured more than
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180 Austrian brand companies in 16 industry seg-
ments. From these, the top 10 were finally selected
and published.

This success of a sustainable brand strategy is also
reflected in the current TOP-GEWINN ranking of
the Austrian business magazine GEWINN. In this
ranking of the companies with the best image in
the country, NOVOMATIC takes an excellent 35th
place out of a total of 100 and thus consistently
maintains its position in the top field. The jury of
top representatives of Austria’s 1,000 largest com-
panies as well as 12,000 GEWINN newsletter sub-
scribers chose Spar in first place for 2021, followed
by Red Bull. (N]
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ADMIRAL Y una gran iniciativa como
sponsor en el futbol austriaco

ADMIRAL, el lider del mercado austriaco en apuestas deportivas, comenz6 la temporada de futbol 2021
como destacado sponsor principal para las dos ligas nacionales mas importantes y como nuevo socio
sponsor del campeon ininterrumpido, FC Red Bull Salzburg. Estas tltimas colaboraciones son una clara
muestra del compromiso de la empresa con el futbol profesional austriaco y de haber contribuido a un
mayor fortalecimiento de la posicion en el mercado a largo plazo de la marca ADMIRAL.

Nuevo sponsor principal de la Bundesliga y
de la Segunda Liga

Con mucha alegria y entusiasmo, ADMIRAL
empez6 la temporada 2021/22 como el nuevo
sponsor principal de la Bundesliga (la Liga Na-
cional de Austria) y la Segunda Liga. La empresa,
lider en el sector del mercado de apuestas depor-
tivas de Austria, celebra este afio su 30° aniversa-
rio. ADMIRAL Sportwetten GmbH, subsidiaria
100% de NOVOMATIC AG, fue fundada en 1991
y ofrece una gran variedad de apuestas deporti-
vas con mas de 30 deportes diferentes en las 250
agencias en Austria y en www.admiral.at. Con un
staff de 1.500 empleados en Austria, ADMIRAL es
considerada como una de las empresas lideres y un
empleador confiable.

La diversion responsable es una parte esencial de
la filosofia empresarial de ADMIRAL. Como socia
del deporte, ADMIRAL apoya a mas de 240 clubes,
asociaciones y eventos deportivos en toda Austria.
Su compromiso de auspicio alcanza una variada
gama de deportes, como futbol, tenis, handbol,
hockey sobre hielo y basquetbol. ADMIRAL es,
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ADMIRAL

BUNDES
LIGA
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entre otros, un socio excepcional de la Asociaciéon
Austriaca de Fatbol (OFB), el equipo nacional de
héndbol, la Liga de Handbol de Austria y la Aso-
ciacién Austriaca de Tenis (OTV). El nuevo acu-
erdo con la Bundesliga se ha cerrado por al menos
tres temporadas. Por primera vez, ambas divisiones
de la liga se encuentran ahora unidas mediante un
solo sponsor principal.

La Bundesliga comprende los clubes de las mas
altas divisiones junto con los directivos de la Bun-
desliga y sus comités. Como proveedor profesional
de servicios recreativos, la Bundesliga Austriaca
ofrece futbol austriaco de alto nivel para el publico
interesado en el deporte. Desde 1974, la Bundesliga
ha organizado las dos mayores divisiones del pais
con 195 partidos por afio en la ADMIRAL Bundes-
liga y 240 en la ADMIRAL 2da Liga.

El director ejecutivo de ADMIRAL Sportwetten,
Jirgen Irsigler, sostuvo: “Esta cooperacion con la
Bundesliga Austriaca es otro hito en los 30 afios
de historia de la empresa ADMIRAL, y un claro
compromiso con el fatbol profesional de Austria.
Seremos un socio activo en esta alianza con la
Bundesliga y los clubes, contribuyendo a forjar el
futuro del fatbol austriaco de manera constructiva
y con un alto nivel de creatividad y aprecio. Nues-
tro objetivo es ser el primer punto de contacto de
las personas interesadas en las apuestas deportivas.
En otras palabras, queremos ser el ‘lugar para ir’
para los clientes de apuestas y aquellos interesados
en apostar’.

El director ejecutivo de apuestas deportivas de
ADMIRAL, Paul Kozelsky, agregé: “Adquirir dere-
chos sostenidos de auspicio en el futbol ha sido
una de las acciones principales de la estrategia

de marketing de ADMIRAL. Ya contamos con
colaboraciones exitosas con la OFB como socio
premium de los equipos nacionales y como spon-
sor premium de la Copa OFB. Ahora queremos
aprovechar la oportunidad de ser los primeros en
adoptar el ‘auspicio via naming rights’ para las dos
divisiones mas altas del fatbol austriaco, logrando



asi un incremento mas significativo en cuanto a
conocimiento de marca. Hemos posicionando a
ADMIRAL sélidamente en todas las dreas mas
importantes de los auspicios del futbol austriaco”

El CEO de la Bundesliga, Christian Ebenbauer,
expresd: “Estamos felices de que ADMIRAL esté
una vez mas expandiendo masivamente su partici-
pacion en el futbol y de que hayamos podido ganar
un proveedor austriaco de apuestas deportivas
como sponsor principal para la Liga Austriaca de
Futbol Nacional. El hecho de que se haya acordado
un contrato a largo plazo con una duracién de tres
afos nos pone especialmente contentos en estos
momentos ya que brinda estabilidad y seguridad
para nuestros planes a futuro”

ADMIRAL es el nuevo socio de FC Red Bull
Salzburg

Pero la iniciativa de ADMIRAL como sponsor no
culmino alli. En julio, se firmé un acuerdo por

dos temporadas - hasta 2023 - con FC Red Bull
Salzburg. Esto significa que ADMIRAL ahora tiene
contrato con ocho de 12 clubes de la Liga Nacional
de Austria.

“Es con gran satisfaccién que comenzamos nuestra
nueva asociacion con el campedn austriaco indis-
cutido FC Red Bull Salzburg. Desde el comienzo,
quedamos impresionados por el gran profesional-
ismo, por como el club se encuentra establecido y
por la manera en que los proyectos se implemen-
tan de forma creativa y rdpida. Nos hace sentir
orgullosos que, como lideres en el mercado de las
apuestas deportivas en Austria, ahora tengamos un
acuerdo con el club més exitoso del pais, tanto a
nivel nacional como internacional’, sostuvo Jiirgen
Irsigler.

“Estamos felices con el gran compromiso de AD-
MIRAL para con el futbol austriaco, y especial-
mente como socio oficial de FC Red Bull Salzburg.
ADMIRAL es una empresa a la que le importa
profundamente el deporte y esperamos contar con
una cooperacion exitosa’, agregd Stephan Reiter,
director ejecutivo de FC Red Bull Salzburg.

“FC Red Bull Salzburg es ahora el octavo club en

la ADMIRAL Bundesliga con el que tenemos un
acuerdo directo, ademas del nuevo auspicio a la
liga principal. Esta iniciativa delinea claramente
nuestro proposito de ser uno de los mayores socios
del deporte en Austria’, agregé Irsigler. V]

Nuestro objetivo es
ser el primer punto
de contacto de las
personas interes-
adas en las apues-
tas deportivas.

Jiirgen Irsigler,

el director ejecutivo de
ADMIRAL Sportwetten

Stephan Reiter, Director Ejecutivo
de Red Bull Salzburg y Jiirgen
Irsigler, Director Ejecutivo de AD-
MIRAL Sportwetten GmbH

(© FC Red Bull Salzburg).

© GEPA pictures Johannes Fried|
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ADMIRAL strengthens
sponsoring in
Austrian football

ADMIRAL, the Austrian market leader in sports betting, is starting the 2021
football season as a prominent main sponsor for the two national top leagues
as well as a new sponsoring partner of the serial champion FC Red Bull Salzburg.
These latest collaborations provide clear evidence of the company’s commitment
to Austrian professional football and have further strengthened the market
position of the ADMIRAL brand in the long term.

New head sponsor of the Austrian
Bundesliga and 2™ League

It is with great joy and pride, that ADMIRAL
started the 2021/22 season as the new head spon-
sor of the Austrian Bundesliga (Austrian National
League) and the 2™ League. The company is Aus-
tria’s market leader in the sports betting sector and
celebrates its 30" anniversary this year. ADMIRAL
Sportwetten GmbH, a 100% subsidiary of NOVO-
MATIC AG, was founded in 1991 and offers a wide
range of sports betting with more than 30 different
sports in around 250 branches throughout Austria
as well as on www.admiral.at. With some 1,500
staff across Austria, ADMIRAL is considered a
leading company and a reliable employer.

Responsible Entertainment is an essential part of
ADMIRAL: corporate philosophy. As a partner of
sport, ADMIRAL supports more than 240 sports
clubs, associations and events throughout Austria.
The sponsoring commitment covers a wide range
of sports, such as football, tennis, handball, ice
hockey and basketball. ADMIRAL is, among oth-
ers, a premium partner of the Austrian Football
Association (OFB), the national handball team,
the Handball Liga Austria and the Austrian Tennis
Association (OTV). The new partnership with the
Austrian Football League has been concluded for
at least three seasons. For the first time, both divi-
sions of the league are now united under a single
head sponsor.

The Austrian Football League comprises the clubs
of the highest divisions together with the Bundes-
liga offices and its committees. As a professional
leisure service provider, the Austrian Bundesliga
presents top-level Austrian football for the sports-
interested public. Since 1974, the Bundesliga has
organised the country’s two highest divisions with
195 matches per year in the ADMIRAL Bundesliga
and 240 in the ADMIRAL 2nd League.
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ADMIRAL Sportwetten Managing Director Jiirgen
Irsigler said: “This cooperation with the Austrian
Bundesliga is another milestone in ADMIRALS
30-year company history and a clear commitment
to professional football in Austria. We will be an
active partner in this cooperation with the Bundes-
liga and the clubs, helping to shape the future of
Austrian football with a high degree of construc-
tiveness, creativity and appreciation. Our goal is to
be the first point of contact for people interested in
sports betting. In other words, we want to be the
‘place to go’ for betting customers and those inter-
ested in betting”

ADMIRAL sports betting managing director Paul
Kozelsky adds: “Acquiring sustainable sponsorship
rights in football has been a very high priority for
us in our ADMIRAL marketing strategy. We al-
ready have successful collaborations with the OFB
as a premium partner of the national teams as well
as the premium sponsor of the OFB Cup. We want

—

Our goal is to be the
first point of contact
for people interested
in sports betting.

Jiirgen Irsigler,

Managing Director
ADMIRAL Sportwetten
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to now use the opportunity to be the first to adopt
the ‘naming rights sponsorship’ for both the high-
est divisions in Austrian football, thus achieving a
significant further increase in brand awareness. We
have now positioned ADMIRAL strongly in all the
top areas of Austrian football sponsorship.”

Bundesliga CEO Christian Ebenbauer said: “We
are delighted that ADMIRAL is once again mas-
sively expanding its involvement in football and
that we have been able to win an Austrian sports
betting provider as a head sponsor for the Austrian
National Football League. The fact that a long-term
contract with a term of three years has been estab-
lished makes us particularly happy in these times
as it provides stability and security for our future
planning”

ADMIRAL is the new partner of
FC Red Bull Salzburg

The 2021 ADMIRAL sponsoring initiative did not
end there. In July, a partnership for two seasons until
2023 was also signed with FC Red Bull Salzburg.
This means that ADMIRAL now has eight out of 12
clubs in the Austrian National League under con-
tract.

“It is with great pleasure that we start our new
partnership with the Austrian serial champion FC
Red Bull Salzburg. Right from the beginning, we
were very impressed by the enormous profession-
alism, by how the club is set up and the way how
projects are implemented creatively and quickly. It
makes us proud that as the leader in the Austrian
sports betting market, we now also have a partner-
ship with the country’s most successful club, both
nationally and internationally;” said Jiirgen Irsigler,
Managing Director of ADMIRAL Sportwetten.

“We are delighted about ADMIRALS great com-
mitment to Austrian football and especially as the
Official Partner of FC Red Bull Salzburg. ADMI-
RAL is a company that cares deeply about sport
and we look forward to a successful cooperation,”
added Stephan Reiter, Managing Director of FC
Red Bull Salzburg.

“FC Red Bull Salzburg is now the eighth club in the
ADMIRAL Bundesliga with which we have a direct
partnership in addition to the new head league
sponsorship. This initiative clearly underlines our
aim to be one of the biggest ‘partners of sport’ in
Austria,” adds Irsigler. [N]
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NOVO M ATI C Campaiia de vacunacién contra COVID-19 in
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Medidas COVID-19 en
NOVOMATIC HQ: |a prevencion
y la seguridad son prioridad

En las ultimas semanas, NOVOMATIC ha implementado
una serie de medidas y disposiciones voluntarias para

los empleados de la sede de Gumpoldskirchen; todas
ellas destinadas a dar la menor oportunidad posible al
virus COVID-19.

situ en casa matriz

El 27 de mayo de 2021 se llevé a cabo la primera
jornada de la camparia de vacunacioén contra
COVID-19 de NOVOMATIC AG en la sede de
Gumpoldskirchen. Bajo la supervision del médico
de la empresa, el Dr. Gerhard Schorg, todos los que
quisieran ser vacunados - y sus familiares — tenian
derecho a recibir su dosis inicial en el comedor de
la empresa refaccionado para tal fin.

Tres médicos, paramédicos, enfermeras especiali-
zadas y diversos colaboradores administrativos
trabajaron arduamente para que la camparia de
vacunacion se desarrollara sin inconvenientes.
Toda la organizacion se llevd a cabo bajo la estricta
supervision profesional del Dr. Schorg junto al
equipo de NOVOHealth, el staff de Recursos Hu-
manos y los colegas del departamento de Market-
ing y Comunicacion del Grupo.

En total fueron 438 los vacunados entre empleados
de NOVOMATIC AG, colaboradores de Greentube
Internet Entertainment Solutions GmbH y famil-
iares. Por exceso de dosis, la empresa extendi6 el
beneficio de la vacunacion a familiares directos, lo
que goz6 de un alto nivel de aceptacion. La vacuna
elegida fue Moderna debido a su excelente nivel de
tolerancia y buena protecciéon inmunoldgica.

La segunda vacunacion se llevé a cabo el 8 de julio
en el formato ya probado y nuevamente fue muy
popular. En esta oportunidad, fueron 440 las per-
sonas vacunadas en un lapso de 6,5 horas.

Medidas de prevencion COVID-19 tras el
periodo vacacional

Una vez finalizado el receso de la empresa se
ampliaron las medidas de prevencion en la sede
ubicada en Gumpoldskirchen para mitigar la
propagacion general del virus COVID-19 y, sobre
todo para evitar que los retornados introduzcan
infecciones involuntariamente.
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Podemos estar real-
mente orgullosos
porque con nuestro
esfuerzo y dedica-
cion hemos logrado
proteger nuestra casa
matriz de COVID-19.
Ryszard Presch y
Johannes Gratzl,

los miembros de la junta
directiva de NOVOMATIC
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Durante los dos primeros dias posteriores a las
vacaciones, el 16 y 17 de agosto, se instalaron es-
taciones de testeo en los accesos principales de la
compaiiia ofreciendo pruebas de antigenos gra-
tuitas y voluntarias a todos los colaboradores. La
iniciativa cuya finalidad era evitar la propagacion
del virus en el espacio de trabajo fue bien recibida
e incrementd la seguridad tanto de cada colabo-
rador como de sus companeros y directivos de la
empresa.

Ademas, NOVOMATIC ofreci6 a todos los em-
pleados vacunados o recuperados la posibilidad de
realizarse una prueba voluntaria de anticuerpos en
el predio de las oficinas. Las pruebas fueron lleva-
das a cabo el 26 de agosto y el 2 de septiembre por
el Laboratorio de Diagndstico Médico de Baden

y proporcionaron indicadores clave, no solo para
los propios empleados, sino también para medir el
éxito de la vacunacion.

Medidas de seguridad COVID-19 en casa
matriz

En el transcurso de los tltimos meses, NOVO-
MATIC ha establecido una serie de medidas de
seguridad y rutinas que han demostrado ser muy
exitosas. A través de la incorporacion de algunas
normas como el distanciamiento social, protocolos
de higiene, el uso obligatorio de barbijo y méscara

y el teletrabajo, el nimero de infecciones dentro de
la compania pudo mantenerse relativamente bajo
en todo momento.

En consecuencia, la compaiiia continta confiando
en su estrategia de prudencia y precaucion; y en
este sentido las mdscaras siguen siendo obligatorias
en los pasillos y se alienta a los empleados a seguir
cumpliendo con las regulaciones de distanciami-
ento y medidas de precaucion individuales para su
propio beneficio.

Los miembros de la junta directiva de NOVO-
MATIC, Ryszard Presch y Johannes Gratzl, cele-
braron con énfasis el éxito de las medidas de pre-
vencion aplicadas en casa matriz: “Podemos estar
realmente orgullosos porque con nuestro esfuerzo
y dedicacion hemos logrado proteger nuestra casa
matriz de COVID-109. El éxito fue posible gracias
al alto nivel de responsabilidad, apoyo y ejecucion
de las medidas por parte de nuestros colabora-
dores. La alta aceptacion de nuestra campana de
vacunacion también confirma este camino. La
campafia fue organizada en una etapa muy tem-
prana de la pandemia y, por lo tanto, logramos
llegar a muchos empleados que aun no habian
podido obtener las vacunas del programa estatal.
Tenemos mucha confianza en que pasaremos bien
los proximos meses y pronto podremos volver a
la normalidad”. N]



Entrevista con el doctor de NOVOMATIC AG/HQ, Dr. Gerhard Schorg:

THE WORLD OF GAMING: ;Por qué la empre-
sa implementa todas estas medidas que son, en algu-
nos casos, hasta incluso mds estrictas que en el sec-
tor puiblico?

Dr. Gerhard Schorg: En primer lugar, en una
situacion como esta, proteger la salud de los em-
pleados debe ser la prioridad méaxima. Una empre-
sa tiene una gran responsabilidad y, por supuesto,
cierto deber de proteccion hacia sus empleados, y
NOVOMATIC se toma muy en serio este deber.
Ademas, sabemos que una infecciéon por COV-
ID-19 puede tener un curso severo, con complica-
ciones potencialmente mortales, secuelas durad-
eras y un gran sufrimiento para los afectados. Esto
debe evitarse por todos los medios y, como emple-
ador, la empresa estd obligada a tomar todas las
precauciones posibles.

Mas alla de la legislacion laboral y el factor so-

cial, la empresa naturalmente presenta intereses
econdmicos como por ejemplo, el mantenimiento
de las operaciones en curso. El contagio de la fuer-
za laboral puede paralizar departamentos enteros
o dejar fuera de funcionamiento 4reas dando como
resultado una linea de producciéon completamente
paralizada o bien, desencadenar fallas de produc-
cién con todas las consecuencias econémicas que
ambas situaciones conllevan.

TWOG: ;Cémo definiria la aceptacion de las
medidas entre los empleados?

GS: En general ha sido excelente; Hay que
reconocerlo! Desde el principio, los colaboradores
apoyaron las medidas y asumieron activamente la
responsabilidad por su propio beneficio y el de sus
colegas.

También es muy util el boletin semanal interno
COVID-19, que se envia por correo a todos los
empleados y se difunde tanto a través de las ter-
minales de informacién como el portal interno
NOVONET. Esta herramienta brinda informacién
periddica sobre las medidas vigentes en las ofici-
nas, la normativa legal aplicable y las normativas
en materia de viajes internacionales.

TWOG: ;Qué novedades espera para los proxi-

mos meses?

GS: En otono habrd un aumento de la tasa de
infeccién como sucedi6 en 2020. Hay muchas ra-
zones por las cuales surge este aumento: los retor-
nados de vacaciones de areas con mayor tasa de in-
feccion; el comienzo del ciclo lectivo con nifos que
aun no han sido vacunados en su mayoria y la vida
familiar en general que vuelve a cambiar; entre
otros. Sin embargo, es de esperar que mediante la
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inmunizacién de mds y mas personas, la evolu-
cién de la enfermedad sea mas leve.

TWOG: ;Cémo podemos contrarrestar este
aumento?

GS: Hemos desarrollado un plan intensivo
para la sede de NOVOMATIC. Dicho plan con-
tiene un conjunto de medidas y pasos a seguir
de facil y rapida implementacion si fuera nece-
sario ante la aparicién de distintos escenarios.

El factor decisivo serd el nivel de adhesion a to-
das las medidas. Ademas, continuaremos pro-
mocionando la vacunacién de forma intensiva.
Ya demostramos que naturalmente nos cuida-
mos unos a otros.

TWOG: El fenomeno de los escépticos de las
vacunas’; ;Como usted en su cardcter de profe-
sional sanitario contrarresta esas dudas?

GS: Por supuesto, también hay, como en to-
das partes, personas escépticas en la empresa.

No obstante, en la practica he descubierto que a

menudo se les puede convencer con una charla
informativa personalizada. El profesional de la
salud debe abordar todas las dudas, miedos y
preguntas, proporcionar hechos y mantenerse
informado mediante la literatura médica y
estudios actualizados.

Por supuesto, entiendo las preocupaciones y
trato de brindar informacién, responder
preguntas y comunicar los beneficios reales
de la vacuna de una manera claramente
comprensible y persuasiva. Porque hay una
certeza: un beneficio para la salud es seguro.

Porque hay una
certeza: un beneficio
[de la vacunacion]
para la salud
es seguro.

Dr Gerhard Schorg,

el doctor de
NOVOMATIC AG/HQ
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COVID-19 measures
at NOVOMATIC HO:

prevention and safety

are a priority

In recent weeks, NOVOMATIC has implemented a series
of measures and voluntary offers for all employees at the
headquarters in Gumpoldskirchen, all aimed at giving
the COVID-19 virus at the site the least possible chance.

NOVOMATIC

We can be really

proud of the fact that

we have succeeded

in protecting the

site from COVID-19

in the best possib-

le way through our

combined efforts.
Ryszard Presch and

Johannes Gratzl,

NOVOMATIC Executive
Board Members
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Onsite COVID-19 vaccination campaign at
the HO

The first COVID-19 vaccination in the context
of the company vaccination campaign of NOVO-
MATIC AG took place on 27 May 2021 at the
headquarters in Gumpoldskirchen. Under the
medical supervision of the company doctor

Dr Gerhard Schorg, all those willing to be vac-
cinated as well as their relatives were entitled to
receive their primary vaccination dose in the
repurposed company canteen.

Three doctors as well as paramedics, qualified
nurses and numerous administrative helpers en-
sured that the vaccination campaign ran smoothly.
The whole set-up was organised under the profes-
sional direction of Dr Schorg together with the
NOVOHealth team, the Group Human Resources
staff and the colleagues of the Group Marketing &
Communications department.

In total 438 employees of NOVOMATIC AG

and Greentube Internet Entertainment Solutions
GmbH as well as family members of staff were
vaccinated. For these relatives, the company of-
fered the possibility to register for surplus vaccine
doses — an offer that was well received. The vac-
cine of choice was the Moderna vaccine, due to
its excellent tolerability and good immunisation
protection.

The second vaccination took place on 8 July in the
proven organisational format and was again very
popular. This time, 440 people were vaccinated at
the HQ in 6.5 hours.

COVID-19 prevention measures after the
holiday period

After the company holidays, further offers were
implemented as voluntary prevention offers to

mitigate the COVID-19 virus at the Gumpolds-
kirchen site, and in particular to prevent holiday
returnees from unintentionally introducing infec-
tions.

On the first two days after the holidays, 16 and 17
August, test stations were set up at the central staff
entrances to carry out antigen tests on a voluntary
basis, thus ensuring as far as possible that the
tested employees did not bring any viral holiday
souvenirs back to their workplace. The offer was
very well accepted, and created some kind of secu-
rity not only for the employees and their colleagues
but also for the company management.

In addition, NOVOMATIC organised the offer

for all vaccinated or recovered employees to take

a voluntary antibody test directly at the site. Test-
ing was carried out on 26 August and 2 September
by the Medical Diagnostic Laboratory Baden and
provided important indicators, not only for the
individual employees themselves but also about the
general vaccination success.

COVID-19 safeguarding measures at the site

In the course of the past months, NOVOMATIC
has established a series of safeguarding measures
and information routines that have proven very
successful. Through distancing requirements, hy-
giene protocols, mandatory masks and home office,
the numbers of infection at the site could be kept
significantly low at all times.

Accordingly, the company continues to rely on the
proven strategy of caution and prudence. There-
fore, masks are still mandatory in the corridors and
employees are encouraged to continue to adhere to
distancing regulations and sensible precautionary
measures in their own best interest.

NOVOMATIC Executive Board Members Ryszard
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Presch and Johannes Gratzl emphasise the great vaccination campaign at a very early stage in the
success of the prevention measures at the site: pandemic and were therefore able to reach many
“We can be really proud of the fact that we have employees who had not yet been able to get an
succeeded in protecting the site from COVID-19 appointment in the respective vaccination pro-

in the best possible way through our combined gramme of their federal state. Thus, we are very
efforts. This success was only possible because confident that we will also get through the coming
our employees have shown such a high sense of months well and will soon be able to return to a
responsibility to actively support and action all of real normality” (V)
these measures in their everyday lives. The high

acceptance of our vaccination offer also confirms

this path. We sought this possibility of a company
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Because one
thing is certain:
a health benefit
[of the vaccina-
tion] is certain.

Dr Gerhard Schorg,

Company Doctor of
NOVOMATIC AG/HQ

/\\\,-

y

El comedor de la empresa en la
sede matriz fue utilizado para
la campaiia de vacunacion.
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Interview with the Company Doctor of NOVOMATIC AG/HQ, Dr Gerhard Schorg:

THE WORLD OF GAMING: Why does the com-
pany implement all these measures — in some cases
even a little more strictly than in the public sector?

Dr Gerhard Schorg: First of all, in a situation
like this, protecting the health of the employees is
the top priority. A company bears a great respon-
sibility and of course has a certain duty of care to-
wards its employees, and NOVOMATIC takes this
duty very seriously. Furthermore, we know that a
COVID-19 infection can take a severe course, with
life-threatening complications, long-lasting after-
effects and great suffering for those affected. This
must be prevented by all means, and as an employ-
er, the company is obliged to take the best possible
precautions.

In addition to the labour law and social compo-
nents, the company also has economic interests,
namely the maintenance of ongoing operations.
Infections within the workforce could paralyse
entire departments. This is associated with the risk
of entire areas breaking down, such as a production
standstill and corresponding production losses
with all the economic consequences that entails.

TWOG: How is the acceptance among employees
for these measures?

GS: For the most part, it has been excellent;
I really have to acknowledge that! Right from the
start, it was obvious that the employees were very
supportive of the numerous measures and actively
took responsibility for themselves and their col-
leagues.

Of course, the weekly internal COVID-19 news-
letter, which is mailed to all employees and is ac-
cessible via information terminals as well as via
the internal information portal NOVONET, is also
very helpful. It provides regular information about
current measures at the site, the applicable legal
regulations and the most important international
travel regulations.

TWOG: What developments do you expect for
the coming months?

GS: Of course, this year, as in 2020, there will
be an increase in infection rates in autumn. There
are many reasons for this increase: on the one
hand, there are the holiday returnees from areas
with higher infection rates; the beginning of the
new school year with children who have not yet
been vaccinated for the most part; life is general-
ly shifting indoors again; and so on. However, it is
to be expected that through the immunisation of
more and more people, the courses of disease will
be milder.

TWOG: How can we counteract this increase?

GS: An escalation plan is in place for the
NOVOMATIC headquarters. It contains a set of
optional steps and possibilities for various scenar-
ios that can be implemented quickly and consist-
ently if necessary.

The decisive factor will be the extent to which we
then comply with all our measures. We will also
continue to intensively promote vaccination. And
we have already proven that we take care of each
other.

TWOG: The phenomenon of the ‘vaccine scep-
tics’; how do you, as a medical professional, counter
their doubts?

GS: Of course, we have sceptical people in
the company - like everywhere else. In practice,
however, I have found that they can often be con-
vinced in a face-to-face educational discussion.
As a medical professional, you are required to
address all doubts, fears and concrete questions
in detail, providing facts and, of course, keeping
yourself informed through medical literature
and current studies.

Of course, I understand the concerns and I try to
provide information, answer questions and com-
municate the actual benefits of a vaccination in

a clearly understandable and persuasive manner.
Because one thing is certain: a health benefit is
certain. (N]
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NOVOMATIC Americas s
prepara para un magico G2}

En G2E este afio, NOVOMATIC Americas contara con elegantes gabinetes, nuevos conceptos en
tecnologia para minoristas en apuestas deportivas, tecnologia de videojuegos y emocionantes progresivos.
Los clientes veran en vitrina las impresionantes lineas de productos de NOVOMATIC conjuntamente con
una variedad de entretenido contenido premium, contenido esencial, sistemas, y nuevas y emocionantes
lineas de productos de jackpot progresivo.

iEstan lloviendo jackpots! Un nuevo juego pro-
gresivo enlazado, THUNDER CASH™ Link Voo-
doo Magic™, mejorara la popular oferta de jackpot
multiniveles y brindara a los operadores una nueva
tematica que agrega algo nuevo a este ya emocio-
nante enlace. Usando el nuevo disefio Signature
Tower Design, la hermosa sacerdotisa Voodoo
Priestess cobra vida con la magia del bayou.
Siéntase la maravilla de estar embrujado salvaje-
mente y gane magicas recompensas. Para la expe-
riencia de entretenimiento Ultra, NOVOMATIC
Americas lanzara el progresivo enlazado ULTRA
BOOST Link™, que brinda un nuevo impulso a la
popular funcién lock and spin. Esta familia de jue-
gos tiene tres emocionantes titulos para aumentar
sus ganancias en jackpots.

Los visitantes a G2E también pueden ver el juego
que se ha mantenido #1 o #2 en la lista Eilers
Report de pequenos proveedores, desde julio de
2019. Siempre engolosinador, el enlace MONEY
PARTY™ Link, con temas Fruity Fruity™ y Juicy
Juicy™, ha causado un chapoteo bastante fructifero
en los casinos de juego a lo largo y ancho de Los
Estados Unidos. NOVOMATIC también ha lan-
zado varias impresionantes familias de titulos
progresivos independientes. La atractiva mezcla
de juegos que incluye a los progresivos Eternal
Mandarin Ducks™, Royal Crane™ y Noble Peacock™
vienen disponibles en multiples gabinetes. Esto
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NOVOMATIC

AMERICAS

Our team worked
long and hard, and
this G2E is a show-
case of that effort.
Rick Meitzler,

CEO of
NOVOMATIC Americas

garantiza flexibilidad para los operadores y atrae a
una amplia gama de jugadores.

Aprovechando el éxito de la serie de juegos Danc-
ing, entran Dancing Tiger™ Gold y Dancing Lan-
tern™ Gold. Con su apetecible mecdnica de jack-
pot con linterna ascendente y sus entretenidas
caracteristicas de disparo de partida, estos juegos
mantendran a los jugadores riendo y jugando
mientras sus totales de jackpot les pagan. Y sile
gusta de la locura del jackpot de Mythology, jue-
gue a la familia de juegos Mythological Creatures,
con el Mighty Minotaur™ y el Enchanted Pegasus™
pagando Power Prizes en abundancia.

El enlace JI DENG GAO ZHAO Link cuenta con
mucho atractivo para el jugador. Y esto se muestra
en la Signature Tower con dos tematicas disponi-
bles, el encantador Foo Baby, Jade Dragon y los
sonrientes Lucky Cats, que le vigilan y traen mucha
suerte y prosperidad a todos los que juegan Lucky
Trail™ y Lucky Path™.

EINOVOSTAR?® V.I.P. 2.65 es un gran éxito en

el mercado de médquinas VGT. Este gran juego
produce GRAN diversion. Los visitantes al stand
pueden ver mezclas de juegos para los mercados de
Illinois, Georgia y Puerto Rico, y también experi-
mentar el nuevo VGT myACP para los estados de
Illinois y Pensilvania. Esta herramienta de gestion



para operaciones es la eleccion de las operaciones
de ruta mas pequefias y con amplia dispersion,
como una herramienta de gestion de rendimiento
de facil implementacién, también cuenta con man-
tenimiento, y el nuevo mddulo de fidelizacién

de jugadores Novo Rewards™ también tendra ex-
posicion en el quiosco Novo Rewards™.

NOVOMATIC Americas es lider indiscutible en
hardware de quiosco de apuestas deportivas como
parte de su cartera en constante crecimiento. El
NOVOMATIC ActionBook™ ofrece rapidos tiem-
pos de respuesta, y con una experiencia de moni-
tor multi pantalla facil de usar, es el quiosco de
elecciéon para multiples proveedores de software y
los grandes operadores. El NOVOMATIC Action-
Book™ Mini y NOVOMATIC ActionBook™ Plus el-
evaran el negocio de las apuestas a nuevos niveles.

Rick Meitzler, CEO y Presidente de NOVOMATIC
Americas, dice: “Para tener éxito, necesitdbamos
productos que ofrezcan valor a largo plazo para el
cliente. G2E es el escenario mds grande para pre-
sentar lo mejor de nosotros. Nos hemos concen-
trado en diversificar nuestra oferta de progresivos.
Voodoo Magic™y Charming Lady’s Boom™ nues-
tros nuevos temas progresivos THUNDER CASH™
Link permiten a nuestros clientes expandir en
popularidad la marca en sus salas de juego. Espera-
mos con interés el lanzamiento de nuestro nuevo
quiosco de apuestas deportivas, el NOVOMATIC
ActionBook™ Mini, que, en definitiva, cambiara el
panorama de los quioscos de apuestas deportivas’.

Continuando, Rick Meitzler afiade: “Al cdmo se
desarrolla el aio, nos concentramos en lo que no-
sotros, como empresa, podiamos hacer para ayudar
a nuestros clientes Y, a su vez, ayudar a nuestro ne-
gocio. Estoy orgulloso de lo que nuestra empresa y
nuestros empleados han logrado. Como saben, los
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desafios tienen el potencial de unir a las personas.
Nuestro equipo trabajé mucho y duro, y este G2E

es un escaparate de ese gran esfuerzo”.

N
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NOVOMATIC Americas
prepares for a magic G2E

At G2E this year, NOVOMATIC Americas will feature sleek cabinets, new concepts in sports
betting retail technology, Video Gaming Technology and exhilarating progressives. Customers
will see NOVOMATIC’s stunning product lines showcased alongside a variety of entertaining
premium content, core content, systems, and exciting new progressive jackpot product lines.
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— AMERICAS

It’s raining jackpots! A new THUNDER CASH™
Link progressive game, Voodoo Magic™ will en-
hance the popular multi-level jackpot offering and
give operators a new theme to add to the already
exciting link. Using the new Signature Tower
Design, the beautiful Voodoo Priestess comes
alive with the magic of the bayou. Feel wonder-
fully witchy-wild and win magic rewards. For the
Ultra entertainment experience, NOVOMATIC
Americas will launch the ULTRA BOOST Link™
progressive, giving a new boost to the popular lock
and spin feature! This family of games has three
exciting titles to raise your jackpot winnings!

Visitors can also see the game that has remained #1
or #2 on the Eilers Report small supplier list since
July 2019. Always sweet, the MONEY PARTY™
Link, with Fruity Fruity™ and Juicy Juicy™ themes,
has made quite a fruitful splash on US gaming
floors nationwide. NOVOMATIC has also released
several stunning families of stand-alone progres-
sive titles. The attractive mix of games, including
Eternal Mandarin Ducks™, Royal Crane™ and
Noble Peacock™ progressives available on multiple
cabinets. This ensures flexibility for operators and
attracts a wide range of players. Leveraging the
success of the Dancing Series of games, enter the
Dancing Tiger™ Gold and Dancing Lantern™ Gold.
With its desirable rising lantern jackpot mechanics
and entertaining trigger features, these games will
keep players laughing and playing while their jack-
pot totals pays. And if you like Mythology jackpot
madness, play the Mythological Creatures family of
games, with the Mighty Minotaur™ and Enchanted
Pegasus™ paying Power Prizes galore.

The JI DENG GAO ZHAO Link has so much
player appeal! Shown on the Signature Tower, with
two themes available, the enchanting Foo Baby,
Jade Dragon and smiling Happy, Lucky Cats watch
over you and bring much luck and prosperity to all
who play Lucky Trail™, and Lucky Path™.

The NOVOSTAR® V.LP. 2.65 is a big hit in the VGT
market! This big game produces BIG fun. Visitors
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to the booth can check out game mixes for the
Illinois, Georgia and Puerto Rico market, and also
experience the new VGT myACP for Illinois and
Pennsylvania. This route management tool is the
choice of smaller, widely dispersed route opera-
tions, as an easily implemented performance man-
agement tool, it also has maintenance, and the new
Novo Rewards™ player loyalty module shown on
the Novo Rewards™ kiosk.

NOVOMATIC Americas is an undisputed leader
in sports betting kiosk hardware as part of its
ever-growing portfolio. The NOVOMATIC Action-
Book™ offers quick response times and a user-
friendly, multi touch-screen monitor experience, it
is the kiosk of choice for multiple software provid-
ers and large operators. The NOVOMATIC Action-
Book™ Mini and NOVOMATIC ActionBook™ Plus
will elevate the wagering to new levels.

Rick Meitzler, CEO of NOVOMATIC Americas,
says: “To be successful, we needed products that
deliver long term customer value. G2E is the big-
gest stage to present our best. We have focused
on diversifying our progressive offering. Voodoo
Magic™ and Charming Lady’s Boom™ our new
THUNDER CASH™ Link progressive themes al-
low our customers to expand the popular brand
on their floors. We look forward to the launch of
our new sports betting kiosk, the NOVOMATIC
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Our team worked
long and hard, and
this G2E is a show-
case of that effort.
Rick Meitzler,

CEO of
NOVOMATIC Americas

ActionBook™ Mini. It will change the sports betting
kiosk landscape”

He continues: “Watching the year unfold, we were
focused on what we, as a company, could do to
help our customers and in turn help our business.
I am proud of what our company and employees
have achieved. As you know, challenges have the
potential to bring people together. Our team work-
ed long and hard, and this G2E is a showcase of
that effort”



NOVOMATIC Americas celebrates
overwhelmingly positive NIGA 2021
Tribal Gaming Show

Progressing nicely after NIGA 2021, NOVOMATIC Americas has an excellent first gaming show since COVID
had put the industry on hold, early last year. Taking place in Las Vegas from July 19-23, the NIGA Indian
Gaming Tradeshow & Convention presented a safe restart and return to live expo events with excellent

visitor traffic and positive results.

NOVOMATIC Americas hizo magia con el lan-
zamiento del modular y exclusivo merchandising
“The Tower’ para el nuevo juego de THUNDER
CASH™ Link, Voodoo Magic™. Este titulo nuevo
entrega un estilo salvaje y de brujeria ya familiar

y una experiencia de juego cautivante que incre-
menta la espectacularidad de las soluciones ofre-
cidas por la linea THUNDER CASH™ jackpot. El
nuevo pack de sefializacion ofrece a los operadores
una manera mistica y renovada de comercializar
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esta emocionante version de THUNDER CASH™
Link.

MONEY PARTY™ Link, con los temas Fruity
Fruity™ y Juicy Juicy™, continta siendo un gran
éxito para NOVOMATIC Americas. Posicio-

nado en el puesto #1 de la categoria de pequefios
proveedores de Eilers&Krejcik desde julio de 2020,
es un elemento infaltable en la mayoria de las salas
de juego de América del Norte. NOVOMATIC,
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MONEY PARTY™ Link:
Clasificado #1 en la categoria
de pequeiios proveedores de
Eilers&Krejcik desde julio, 2020.
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Los comentarios y

la respuesta de los
clientes acerca de

los temas y la va-
riedad de juegos
fueron abrumado-
ramente positivos.

Rick Meitzler,

presidente y CEO de
NOVOMATIC Americas

también estd lanzando multiples titulos progresivos
standalone para unirse a la popular familia Asian
Aviaries: Eternal Mandarin Ducks™, Royal Crane™
y Noble Peacock™. Estas nuevas lineas de pro-
gresivos independientes incluyen la serie Mythi-
cal Creature con Mighty Minotaur™ y Enchanted
Pegasus™. Ademads una amplia gama de jugadores
se emocionara y cautivara con la linea Dancing y
sus nuevos titulos Dancing Tiger™ Gold y Dancing
Lantern™ Gold.

Lider en el segmento de quioscos autoservicio de
apuestas deportivas en el mercado de Estados Uni-
dos, NOVOMATIC Americas desarrolla hardware
para el sector como parte de su creciente cartera de
productos y dicho hardware se encuentra entre los
mejores posicionados en términos de calidad. El
quiosco autoservicio NOVOMATIC ActionBook™
ofrece una respuesta rapida y la experiencia de uti-
lizar pantallas multi-touch amigable y facil de usar.
Es el quiosco elegido por muchos proveedores

de software premium y grandes operadores de
juegos. En ese contexto, NIGA fue el escenario

del lanzamiento del nuevo NOVOMATIC Action-
Book™ Mini, un quiosco de apuestas deportivas de
dimensiones muy reducidas que cuenta con todas
las funciones de la versién mds grande. Este mini
quiosco compacto es el primero en este formato y
aporta un nuevo nivel de flexibilidad al mundo de
los quioscos de apuestas deportivas.

Rick Meitzler, presidente y CEO de NOVOMATIC
Americas, dijo: “Afo tras aflo, mostramos los
ultimos desarrollos en NIGA; nos enfocamos en
brindar innovacién y en las novedades del afio. El
éxito logrado en los tltimos nueve meses se debe

a nuestro profundo compromiso resumido en el
lema ‘Winning Together’, a trabajar junto a nues-
tros clientes para superar estos tiempos dificiles y a
brindar juegos que funcionan. Al ingresar a NIGA,
lo hicimos con la clara conviccidn de ayudar a
nuestros clientes a tener éxito a largo plazo. De
hecho, fue una de las mejores exhibiciones de pro-
ductos y merchandising que tuvimos. Los comen-
tarios y la respuesta de los clientes acerca de los
temas y la variedad de juegos fueron abrumadora-
mente positivos. La reaccién lograda con el nuevo
pack de senalética “Tower’ con Voodoo Magic™,
fue especialmente fantastica”



To flourish you need
some bare necessities:

PLAYER APPEAL /=
RELIABILITY v/
FUN v

40 years of NOVOMATIC industry leadership, as both an
operator and innovative supplier, mean we have a unique
combination of experience & know-how underpinning our
ability to create unforgettable player experiences.

There's so much
more to come —
stay tuned...

NOVOMATIC AG - International Sales
NOVOMATIC ‘ +43 2252 606 870 940 - sales@novomatic.com
Winning Technology
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NOVOMATIC Americas celebrates
overwhelmingly positive NIGA 2021
Tribal Gaming Show

Progressing nicely after NIGA 2021, NOVOMATIC Americas has an excellent first gaming show since
COVID had put the industry on hold, early last year. Taking place in Las Vegas from July 19-23, the
NIGA Indian Gaming Tradeshow & Convention presented a safe restart and return to live expo events
with excellent visitor traffic and positive results.

NOVOMATIC Americas made a little magic with
the launch of their signature modular merchandis-
ing package “The Tower’ for the new THUNDER
CASH" Link title Voodoo Magic™. The new title
offers a witchy, wild look, familiar feel, and capti-
vating player experience to enhance the popular
THUNDER CASH" jackpot product offering. Its
new signage package offers operators a mystical
new way to merchandise this exciting version of the
THUNDER CASH"™ Link.

The MONEY PARTY™ Link, with Fruity Fruity™
and Juicy Juicy™ themes, continues to be a sweet
success for NOVOMATIC Americas. Ranked #1

in the Eilers&Krejcik small supplier category since
July 2020, it is a staple on most gaming floors in
North America. NOVOMATIC is also releasing
multiple standalone progressive titles to join the
popular Asian Aviaries family of games; Eternal
Mandarin Ducks™, Royal Crane™ and, Noble Pea-
cock™. These new standalone progressive families
include the Mythical Creature series of Mighty Mi-
notaur™ and Enchanted Pegasus™. Also the Dancing
Gold™ Series with Dancing Tiger™ Gold, and Danc-
ing Lantern™ Gold are sure to attract a wide range
of players and keep them celebrating.

A leader in sports betting self-service kiosks in
the U.S. market, NOVOMATIC Americas is the
undisputed leader in kiosk hardware as part of
its ever-growing portfolio. The NOVOMATIC
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The customer feed-

back and response

to game themes and

variety were over-

whelmingly positive.
Rick Meitzler,

CEO of
NOVOMATIC Americas

ActionBook™ self-service kiosk offers a quick re-
sponse time and a user-friendly, multi-touch screen
monitor experience. It is the kiosk of choice for
multiple premium software providers and large
gaming operators. NIGA saw the launch of the new
NOVOMATIC ActionBook™ Mini, a table-top sized
sports betting kiosk with all of the functionality of
the larger version. This compact Mini kiosk is a first
and brings a new level of flexibility to the sports
betting kiosk landscape.

Rick Meitzler, President and CEO of NOVOMATIC
Americas said: “Every year, we look forward to
showcasing our latest product at NIGA; we're fo-
cused on innovation and what the next year will
bring. The success that we have had over the past
nine months has been due to our commitment to
‘Winning Together, working with our customers to
help them get through these tough times, and pro-
viding them games that perform. Going into NIGA,
we were well positioned and committed to helping
our customers succeed over the long term. It was
indeed one of the best showings of new products
and signature merchandising that we have had. The
customer feedback and response to game themes
and variety were overwhelmingly positive. Espe-
cially the reaction to the new “Tower’ sign package
with Voodoo Magic™ was fantastic”
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Exito de NOVOMATIC Ucrania en

la Exhibicion ‘Gaming Industry’

celebrada en Kiev

El primer show del juego ucraniano internacional luego de la reapertura del
mercado tuvo lugar en Kiev entre el 9y el 11 de junio. NOVOMATIC participo
como Sponsor Principal del evento, dando la bienvenida a los visitantes con
un destacado stand ubicado justo en la entrada de la feria.

HTL UKRAINE LLC

NOVOMATIC GROUP
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Gaming Industry 2021 fue el primer gran evento
de la industria internacional que tuvo lugar en
Ucrania luego del cierre del mercado desde la
prohibicion de apuestas en 2009. Con las demoras
adicionales causadas por el COVID-19 durante
los recientes meses, esta feria del juego es una
oportunidad que esperaban con ansias los princi-
pales interesados de la industria del gaming local
y proveedores internacionales para encontrarse y
hablar sobre negocios en persona.

El equipo de NOVOMATIC Ucrania dio la bien-
venida a los visitantes de la feria con un stand

ubicado justo en la entrada del evento, en donde
mediante una video wall de 8x4 metros, presentd

N » V N
(S

una seleccion de productos y soluciones especificos
para el mercado. Los operadores locales mostraron
gran interés en el exclusivo portfolio de productos
NOVOMATIC para Ucrania, especialmente en la
instalacion CASH CONNECTION™ Progressive
multi-game y el impresionante NOVOSTAR® V.I.P.
Royal 2.65, que incluye un gigantesco monitor de
juego de 65” y la lujosa silla V.I.P, asi como tam-
bién el sistema de gestion de casinos de avanzada
NOVOMATIC Biometric Systems (NBS).

El evento tuvo lugar en un punto ideal en el tiem-
po, en medio de la efectiva apertura de las primeras
salas y mientras varios operadores se encuentran
todavia realizando montajes, selecciones y compras



para su equipamiento inicial. Durante las semanas
previas, varios operadores ya habian abierto sus
salas con moderno equipamiento de juego NO-
VOMATIC instalado. Enseguida, algunos clientes
aprovecharon la oportunidad para realizar pedidos
adicionales en el show.

Vitas Janulynas, General Director HTL Ukraine
LLC, dijo: “Tenemos un portfolio de productos
altamente competitivo para Ucrania, y los resulta-
dos de esta exhibiciéon muestran claramente que los
operadores locales lo aprecian totalmente. A pesar

de las restricciones impuestas por el COVID-19,
consideramos la reapertura del mercado del juego
en Ucrania como un paso clave para el desarrollo
de una industria local bien regulada, transparente
y prospera. Con el apoyo de los diferentes equipos
y departamentos de la sede central de NOVO-
MATIC, hemos enfocado nuestros esfuerzos en

el respaldo total a los operadores locales. Quiero
aprovechar esta oportunidad para agradecer a
todos en Ucrania y Austria por su apoyo y com-
promiso” (N}

©

NOVOMATIC

WELCOME LOUNGE

El equipo de NOVOMATIC en la
exhibicion ‘Gaming Industry’.

Tenemos un portfolio
de productos alta-
mente competitivo
para Ucrania, y los
resultados de esta

exhibicion muestran
claramente que los
operadores locales lo
aprecian totalmente.
Vitas Janulynas,

General Director
HTL Ukraine LLC
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Success for NOVOMATIC Ukraine
at the ‘Gaming Industry’
Exhibition in Kiev

The first international Ukrainian gaming show after the market
reopening took place from June 9-11 in Kiev. NOVOMATIC
participated as a main sponsor of the event, welcoming visitors
with a prominent stand position right at the entrance of the

show venue.

HTL UKRAINE LLC

NOVOMATIC GROUP

Abajo a la derecha:

Thomas Schmalzer, VP Interino
del departamento Global Sales
de NOVOMATIC AG (I.) con Vitas
Janulynas Director Ejecutivo
HTL Ucrania (r.).
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The Gaming Industry 2021 was the first major
international industry event to take place in
Ukraine after the market had been closed since the
gambling ban in 2009. With the additional delays
caused by COVID-19 during recent months, this
gaming show was an eagerly awaited opportunity
for the local industry stakeholders and interna-
tional suppliers to meet and discuss business in
person.

Directly at the entrance of
the gaming show, the team

of NOVOMATIC Ukraine
welcomed show visitors with
a stand, presenting a market-
specific selection of products
and gaming solutions featur-
ing on a 8x4 m video wall. The
local operators showed great
interest in the dedicated NO-
VOMATIC product portfolio
for the Ukraine, especially
the CASH CONNECTION™
Progressive multi-game edi-
tions and the larger-than-life
NOVOSTAR® V.I.P. Royal 2.65
set-up including a huge 65”
game monitor and the luxuri-
ous V.I.P. chair, as well as the
state-of-the-art casino man-
agement system of NOVO-
MATIC Biometric Systems
(NBS).

The event took place at an ideal point in time, in
the midst of the actual opening of the first venues
and while many operators are still assembling,
selecting and shopping for their initial equipment.
During the preceding weeks, a number of opera-
tors have already opened their venues to welcome
guests with modern NOVOMATIC gaming equip-
ment in place. Right away, some customers have
used to opportunity to place additional orders at
the show.

Vitas Janulynas, General Director HTL Ukraine
LLC, said: “We have a highly competitive prod-

uct portfolio for Ukraine, and the results of this
exhibition clearly show that the local operators
absolutely appreciate it. In spite of the restrictions
imposed by COVID-19, we consider the reopening
of the gaming market in Ukraine a key step for the
development of a well-regulated, transparent and
thriving local gaming industry. With the support of
the various teams and departments at the NOVO-
MATIC headquarters, we have focused our efforts
on the full support of the local operators. I would
like to take this opportunity to thank everyone in
Ukraine and Austria for their support and commit-
ment” (N
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We have a highly
competitive product
portfolio for Ukraine,
and the results of
this exhibition clearly
show that the local
operators absolutely
appreciate it.

Vitas Janulynas,

General Director
HTL Ukraine LLC
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NOVOMATIC
gana el premio
World Exhibi-

tion Stand

Con un érea de més de 5.000 m” y un niimero
récord de mas de 40.000 visitantes, el stand de
NOVOMATIC fue un lugar de encuentro clave
para los visitantes de la feria del juego mads grande
del mundo, ICE London en el afio aniversario
2020. Esto también convencié al jurado de los
World Exhibition Stand Awards 2021, que premi-
aron a NOVOMATIC en dos categorias: Mejor
Stand en un evento de juegos (industria de casinos)
con PLATINUM y Mejor Stand 1000 m2+ con
DIAMOND.

El equipo de Evolve fue responsable del disefio y

la construccién del stand, que recibi6 el encargo

de presentar los 40 anos de historia de innovacién
de la empresa en el lugar como parte de un mundo
de experiencia digital de 360° inico. En forma de
arena abierta, se disefi¢ un amplio paisaje ferial
para presentar la cartera completa de productos
NOVOMATIC en 4reas teméaticas dedicadas. &




NOVOMATIC
wins World
Exhibition
Stand Award

With an area of over 5,000 sqm and a record num-
ber of over 40,000 visitors, the NOVOMATIC
stand at the world’s largest gaming exhibition, ICE
London, in the company’s anniversary year 2020
was a visitor hotspot. Such that it also convinced
the jury of the World Exhibition Stand Awards
2021, which awarded NOVOMATIC in two cat-
egories: Best Stand at a Gaming Event (Casino
Industry) with PLATINUM and Best Stand 1000
sqm+ with DIAMOND.

Responsible for the stand design and construction
was the Evolve team, which was commissioned to
present the company’s 40-year history of innova-
tion on site within the framework of a unique 360°
experience. In the form of an open arena, a spa-
cious exhibition landscape was designed to present
the comprehensive NOVOMATIC product portfo-
lio in dedicated themed areas. V]
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Excelente participacion del evento
online ‘NOVOMATIC SmartWeek’
organizado por NOVOMATIC Spain

NOVOMATIC Gaming Spain rememora una semana de gran éxito colmada
de contenido y aprendizaje para sus clientes.

Del 7 al 10 de junio, NOVOMATIC Gaming Spain
llevé a cabo la NOVOMATIC SmartWeek bajo el
lema ‘La Expo virtual a tu medida. En el marco de
este evento, los clientes podian programar su pro-
pia agenda con reuniones individuales y presenta-
ciones adaptadas a sus intereses

NOVOMATIC

SPAIN

Bernhard Teuchmann, director de tecnologia de
NOVOMATIC Spain, inauguré el evento online
con una ponencia, en la cual destacé la importan-
cia de unir fuerzas para volver a las condiciones
normales, y agradeci6 el compromiso y labor

de todos los departamentos para llevar adelante
el evento y a los clientes por su participacion y
tiempo.

La agenda de NOVOMATIC SmartWeek incluyé
presentaciones de los ultimos productos de
NOVOMATIC y GiGames para los segmentos de
arcade y bares espaiioles, encuentros en vivo con el
director de ventas de NOVOMATIC Spain, Jordi
Pedragosa, y talleres en linea con el staff de soporte
técnico. Asimismo, los clientes contaron con la
posibilidad de realizar reservas para reuniones in-
dividuales con miembros de los equipos de ventas,
marketing y soporte técnico.

El producto destacado del evento fue IMPERA
LINK, el nuevo progresivo linkeado de NOVO-
MATIC para arcades, disponible en el sofisticado
gabinete V.I.P. Lounge™. Asimismo, la empresa
dio a conocer dos soluciones nuevas para el sector
de bares: NOVO LINE™ Royal Cash, un producto
multi-game que incluye la popular funcién Lock
& Spin y Samarkanda, un dispositivo single-game
con rodillos mecanicos basado en la mitica ciudad
de Samarcanda. Ambos productos estan disponi-
bles en los gabinetes Winner y Minimat.

Una vez culminado el evento NOVOMATIC
SmartWeek, NOVOMATIC Gaming Spain hizo

un balance de los resultados: 860 registros totales

y “Top Bar Products’ a cargo de Jordi Pedragosa

fue la presentacion con mds audiencia. Los stands
virtuales recibieron mas de 3.300 visitas y términos
de interaccién con la plataforma, el asistente con
mayor puntaje era de Catalufia, regién que ademas,

Arriba a la derecha: Servimatic —
los afortunados ganadores de la
maquina Samarkanda en el sorteo.
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fue la que registr6 el mayor nimero de inscripcion-
es.

El sorteo NOVOMATIC SmartWeek estuvo en
marcha hasta el 25 de junio. La participacion de
los clientes fue sencilla a través del sitio web o
directamente en la pagina del evento. Finalmente,
entre todos los inscriptos se consagraron dos gana-
dores a quienes se les entreg6é una maquina a cada
uno: 1 NOVO LINE™ Royal Cash y 1 GiGames
Samarkanda fueron para las empresas Servimatic y
Repris, respectivamente.

Bernhard Teuchmann, director de tecnologia de
NOVOMATIC Spain, dijo: “Los resultados de esta
NOVOMATIC SmartWeek demostraron que esta-
mos en el camino correcto y con un enfoque pro-
activo: brindando noticias e informacién de pro-
ductos en un formato digital y de facil acceso, que
ademads, permite a los clientes organizarse segin su
disponibilidad y necesidad individual. Me gustaria
agradecer a todos los miembros de nuestro equipo
por su total compromiso para hacer de SmartWeek
un éxito y una gran experiencia para nuestros
clientes”. N}
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Excellent participation at
NOVOMATIC Spain’s June online
event ‘NOVOMATIC SmartWeek’

NOVOMATIC Gaming Spain looks back on a highly successful week
full of content and learning for its customers.

From June 7*-10", NOVOMATIC Gaming Spain
hosted the NOVOMATIC SmartWeek under the
motto, La Expo virtual a tu medida’ (The virtual
Expo tailored to your needs). Accordingly, partici-
pating customers could schedule their own agenda
with individual meetings and presentations tai-
lored to their interests.

Bernhard Teuchmann, Managing Director of
NOVOMATIC Gaming Spain, opened the online
event with a keynote. He emphasised the impor-
tance of joining forces to be able to return to nor-
mal conditions, and thanked the numerous de-
partments for their commitment and preparatory
work for the online event as well as participating
customers for their time.

The agenda of the NOVOMATIC SmartWeek in-
cluded detailed presentations of the latest NOVO-
MATIC and GiGames products for the Spanish
casino, arcade and bar segments as well as live
presentations with Jordi Pedragosa and online
workshops with the Technical Support team. Ad-
ditionally participating customers could book
individual meetings with members of the sales,
marketing and technical support teams.

After the conclusion of the NOVOMATIC Smart-
Week, NOVOMATIC Spain took stock of the
results: a total of 860 registrations; and the pres-
entation with the highest attendance was “Top Bar
Products’ hosted by Jordi Pedragosa. The virtual

NOVOMATIC

SPAIN
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booths received over 3,300 visits and in terms of
points of interaction on the platform itself, the
attendee obtaining the highest score came from the
Catalonia Region, which was also region with the
highest number of registrations.

The NOVOMATIC SmartWeek Raffle was still
running until June 25th. Participation for custom-
ers was easy, either via the website or directly on the
event page and among all orders received and en-
tered in the raffle, two machines were awarded: 1x
NOVO LINE Royal Cash and 1x Samarkanda went
to the lucky winners Servimatic und Repris. Q
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Excelentes resultad
29 Cumbre de Mar
Comunicacion de N

os en la
cetingy
OVOMATIC

El pasado 22 de junio tuvo lugar, en formato online, la Segunda Cumbre Internacional de
Marketing y Comunicacion de NOVOMATIC. Mas de 60 expertos en la materia de distintas
subsidiarias de NOVOMATIC AG de alrededor de 20 paises asistieron al evento.

NOVOMATIC

MARKETING & COMMUNICATIONS

SUMMIT

STRATEGIC CONFERENCE

NOVOMATIC

El resultado es

algo de lo que po-
demos estar real-
mente orgullosos
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Stefan Krenn,
director de Marketing y
Comunicacion del Grupo

) Novomaric

Con un saludo personal, Johannes Gratzl, miem-
bro de la Junta Directiva de NOVOMATIC AG,
dio inicio al simposio online y destacé el desarrollo
positivo del negocio en las ultimas semanas debido
a la reapertura de numerosas salas de juego y a la
creciente demanda en el sector de tecnologia. En
este contexto, el intercambio entre los profesionales
de marketing y comunicacién es de suma impor-
tancia.

Stefan Krenn, director de Marketing y Comu-
nicacion del Grupo, continud la reunién con la
presentacion de la estrategia y puso énfasis en que
en estos momentos de desafio es especialmente
importante fortalecer el conocimiento de las mar-
cas paraguas NOVOMATIC y ADMIRAL con el
objetivo de garantizar una gestion de marca sus-
tentable y una linea uniforme de comunicacién. En
este sentido, el nuevo VP de Operaciones Globales,
Thomas Komnacky, sefial6 la importancia del
intercambio transnacional y brind6 una breve per-
cepcidn sobre la nueva estructura de su division,
asi como también una actualizacién acerca del
desarrollo de los distintos paises.

Alexandra Lindlbauer (Marketing y Comunicacién
del Grupo), Andrea Lehner (Marketing de Pro-
ductos), y el Dr. Hannes Reichmann (Marketing
de Operaciones) brindaron valiosas percepciones
sobre los diferentes departamentos de marketing y
comunicacién ubicados en la sede central. Ademas
de las presentaciones de los expertos, los ejemplos
de mejores précticas provenientes de las diferentes
organizaciones del pais fueron el tépico central de
la cumbre.

El Dr. Daniel Henzgen (LOWEN ENTERTAIN-
MENT) explico la estrategia de comunicacion del

Grupo LOWEN y, mediante

un caso de estudio, expuso

los factores decisivos para
lograr el éxito y alcanzar
objetivos: respuesta rapida y
participacion activa de todos
los empleados. Esta premisa es
posible a través de una comuni-
cacion abierta y regular a nivel
interno con los empleados.

Rossella Costa (NOVOMATIC Spain) present6 la
exitosa implementacion de la exhibicion virtual de
producto ‘SmartWeek’ como ejemplo de una de las
mejores practicas y brind6 una percepcion integral
sobre la planificacion, organizacion, conclusiones
y objetivos del evento, asi como consejos para la
implementacion en otros paises. A continuacion,
los participantes tuvieron la posibilidad de llegar a
conocer en detalle la estrategia online de branding
y SEO del Grupo Greentube en la presentacion de
Bernadett Nagy (Greentube). La ejecutiva explicd
como los sitios web pueden optimizarse mediante
palabras clave, entre otras opciones, de manera tal
que reciban un top ranking en la busqueda de re-
sultados y logren llegar a los target group correctos.

Irena Djokic (NOVOMATIC Serbia) compartio sus
experiencias y ejemplos concretos de implemen-
tacion de marketing de influencers. Con videos
cortos, presento ejemplos de influencers que pro-
mocionaron exitosamente la marca ADMIRALBET
en redes sociales. Cuando se seleccionan influenc-
ers, se pone el eje especialmente en el nimero y la
estructura de seguidores.

“El resultado es algo de lo que podemos estar
realmente orgullosos”, sintetizé Stefan Krenn al
final del simposio online de dos horas y media,
“porque los expertos en marketing y comunicacién
de NOVOMATIC AG Group demostraron no solo
su vasta expertise en las diferentes presentaciones,
sino también su gran compromiso con nuestro
grupo®. Las numerosas percepciones, ideas y sug-
erencias concretas ahora estaran disponibles para
todos los participantes con el fin de garantizar una
presencia de marca y comunicacién ain mejor,
mas uniforme y eficiente en el futuro.



Excellent results at the
2" NOVOMATIC Marketing &
Communications Summit

On June 22", the second international NOVOMATIC Marketing & Communications Summit
took place as an online even. More than 60 marketing & communications experts from units
of the NOVOMATIC AG Group in around 20 countries accepted the invitation to this online

conference.

With a personal greeting, Johannes Gratzl, mem-
ber of the Executive Board of NOVOMATIC AG,
opened the online symposium and highlighted

the positive business development of the past few
weeks due to the reopening of numerous gaming
venues and the increasing demand in the gaming
technology sector. Therefore, the exchange between
the individual marketing and communication
managers is all the more important.

Stefan Krenn, Director Group Marketing & Com-
munications, then commenced the meeting with

a strategy presentation and emphasised that in
these challenging times it is particularly important
to strengthen the awareness of the international
umbrella brands NOVOMATIC and ADMIRAL in
order to ensure sustainable brand management and
a uniform line of communication. In this context,
the new VP Global Operations, Thomas Kom-
nacky, also pointed out the importance of a cross-
national exchange and gave a brief insight into the
new structure of his division as well as an update
on current developments in the various countries.

Alexandra Lindlbauer (Group Marketing & Com-
munications), Andrea Lehner (Product Marketing)
and Dr Hannes Reichmann (Operations Market-
ing) gave valuable insights into the different mar-
keting and communications departments at the
headquarters. In addition to the expert presenta-
tions, the best practice examples from the differ-
ent country organisations formed the core of the
summit.

Dr Daniel Henzgen (LOWEN Entertainment)
explained the communication strategy of the
LOWEN Group and, using a case study, drew at-
tention to the fact that decisive factors for success
and the achievement of a goal are a quick response
and the active participation of all employees. The
basis for this is open and regular internal commu-
nication with the employees.

Rossella Costa NOVOMATIC Spain) presented
the successful implementation of the virtual
product exhibition ‘SmartWeek’ as a best practice
example and gave a comprehensive insight into
the planning, organisation, conclusions and goals
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of the event as well as tips for implementation in
other countries.

Afterwards, the participants were able to get learn
in detail about the online branding strategy & SEO
(search engine optimisation) of the Greentube
Group in Bernadett Nagy’s (Greentube) presenta-
tion. She explained how websites can be optimised
by means of keywords, among other things, in such
a way that they receive a top ranking in search re-
sults in order to be able to address the right target
groups.

Irena Djokic (NOVOMATIC Serbia) presented her
experiences and concrete implementation exam-
ples on the topic of influencer marketing. Using
short videos, she presented examples of influenc-
ers who successfully promote the ADMIRALBET
brand in social media. When selecting influencers,
the focus is particularly on the number of followers
and the follower structure.

“The result is really something to be proud of;
Stefan Krenn summed up at the end of the two-
and-a-half-hour online symposium, “because the
marketing and communication experts of the
NOVOMATIC AG Group not only demonstrated
their great expertise in the various presentations,
but also their great commitment to our group”
The many insights, ideas and concrete suggestions
have also been made available to all participants
in order to ensure an even better, uniform and
efficient brand and communication presence in

the future. N]
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The result is
really something
to be proud of.

Stefan Krenn, Director Group
Marketing & Communications
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People Inside

La base del éxito de una
empresa es el compromiso de
su gente. Esto aplica a micro-
emprendimientos y a grandes
corporaciones como
NOVOMATIC.

De acuerdo a expertos califi-
cados, ademas de la pericia, el
entrenamiento, la formacion, el
conocimiento y la experiencia
colectiva, también son de vital
importancia las caracteristicas
personales, las habilidades
sociales y el entusiasmo.

Las personalidades fuertes no
s6lo han fomentado el éxito
del Grupo NOVOMATIC, sino

que también se cultivan en la
vida privada de cada uno de
nuestros empleados y en sus

actividades personales. NOVO-
MATIC esta muy orgulloso de
ello, por eso presentamos a
nuestros colegas y sus intereses
personales. En esta seccion,
conoceras a las personas dentro
del grupo: Sus devociones, lo-
gros y actividades caritativas...
lejos de su vida profesional.

Arriba: Sandro en el
escenario con el grupo de
teatro amateur ‘Lampenfieber’.
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Sandro Weiss — Actor de
doblaje: ,Suenas como
una persona diferente”

Nombre: Sandro Weiss
Edad: 36

Vive en: Weigelsdorf, Baja Austria

Compaiia: NOVOMATIC AG

Posicion: Senior Technical Writer,

Team Information & Knowledge Management

Con NOVOMATIC desde: Febrero 2011

Como Senior Technical Writer en Information
& Knowledge Management (IKM) en la sede de
NOVOMATIC, Sandro Weiss es responsable de
la creacion de documentacion técnica y la coor-
dinacién y procesamiento de publicaciones de
documentos.

En el ambito privado, inici6 su recorrido por la ac-
tuaciéon como miembro activo de diversos grupos
de teatro y realizd varios talleres de técnica actoral
que lo llevaron, finalmente, a formarse como ora-
dor profesional. En 2018, se gradu6 como Actor de
Doblaje, Orador y Presentador. Enfocé sus estudios
y formacion profesional en diversos aspectos: la
técnica del habla, la
melodia del habla, la
respiracion, la mod-
eracion, el habla con
microfono, la retdrica
y el habla libre.

Sus padres fueron
quienes sentaron las
bases de todo: “Creci
en Baja Austria, al sur-
este de Viena, donde
mucha gente por en-
tonces hablaba todavia
un dialecto similar al
vienés. Sin embargo,
mis padres hicieron
hincapié en que yo
hablara el alemén es-
tandar. Aprender el ‘alemdn neutro de alto nivel es
todo un desafio. La respiracion, el patrén del habla,
la técnica correcta, el trabajo con textos; todo debe
ser considerado y, en algunos casos, es necesario
aprender desde cero. Es como aprender a tocar un
instrumento: solo tienes éxito con mucha practica
y buenos profesores”.

El trabajo de un orador es reproducir un texto de
manera tal que suene natural. En eventos como
bodas, por ejemplo, solo existe un contexto y la
informacion elemental que debe darse a conocer

lo més libremente posible en el marco de un dis-
curso o moderacion. Sandro ya tiene experiencia
con ambos: ademds de los discursos de bodas en
vivo, se le puede escuchar en numerosos médulos
de e-learning de varias facultades de educacion
superior, en los videos informativos de la ciudad de
Graz, asi como en plataformas de audiolibros como
Audible y algunos proyectos de podcast, como el
‘Flightcast’ del Aeropuerto Internacional de Viena.

Sandro dice: “En la vida cotidiana el lenguaje neu-
tro casi no se utiliza. Las personas que me conocen
bien cuando escuchan una de mis grabaciones
profesionales a menudo comentan: {Suenas como
una persona diferente!”

Sandro ya ha desempenado y demostrado sus
habilidades como orador en NOVOMATIC: en

el afio 2018, por ejemplo, desempeii6 la labor de
presentador en el evento de dos dias titulado Tech-
nical Writers’ Conference y ademas puso su voz

a un video introductorio para empleados nuevos,
producido por el departamento de RR.HH. “Por
supuesto la retérica que, en general, es 1til tanto
en el &mbito privado como profesional, también
formo parte de mi capacitacion’, anadio.

Sin embargo, su proximo ‘proyecto de habla’ es
todavia muy joven: “En mayo me converti en el
orgulloso padre de una nifia. Estoy muy emocio-
nado de ver cdmo experimentaré el aprendizaje del
idioma con ella. jSera muy fascinante!”

www.sandroweiss.com




Sandro Weiss — Voice Actor:
You sound like a different

person”

Name: Sandro Weiss
Age: 36

Lives in: Weigelsdorf, Lower Austria

@

Group company: NOVOMATIC AG

Position: Senior Technical Writer, Team Information &

Knowledge Management

With NOVOMATIC since: February 2011

Sandro Weiss is a Senior
Technical Writer in In-
formation & Knowledge
Management (IKM) at the
NOVOMATIC headquarters
in Austria, responsible

for the creation of technical
documentation and the coor-
dination and management of
document releases.

In his private life, his journey
started with acting, as an ac-
tive member of a number of
theatre groups and with sev-
eral workshops on acting technique, which eventu-
ally led him to train as a professional speaker. In
2018, he graduated as a Voice Actor, Speaker &
Presenter. Core topics of his studies were aspects
such as speaking technique, speech melody, breath-
ing, moderation, microphone speaking, rhetoric
and free speaking.

The foundation for this, however, was laid by his
parents: “I grew up in Lower Austria, south-east of
Vienna, where many people at that time still spoke
a dialect similar to Viennese. However, my parents
always attached great importance to me speaking
standard German. But learning the ‘neutral high-
level German’ or media language is an entire-ly
new challenge. Breathing, the speech pattern, the
correct speaking technique, working with texts; all
of this has to be taken into account and, in some
cases, learned from scratch. It’s like learning to play
an instrument: You only succeed with a lot of prac-
tice and good teachers”

The job of a voice actor is to speak a given text so
that it sounds natural. As a moderator or a speaker
at events such as weddings, on the other hand,
there is only a given framework and elementary
information that needs to be packaged as freely

as possible into a speech or moderation. Sandro
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already has experience with
both: Besides live wedding
speeches, he can be heard in
numerous e-learning modules
of various colleges of higher
education, in the information
videos of the city of Graz as
well as on audio book plat-
forms such as Audible and
some podcast projects, such
as the ‘Flightcast’ of the Vi-
enna International Airport.

Sandro says: “In everyday life,
you hardly ever need the neu-
tral media language, and when people who know
me well hear a professionally recorded recording
of me, they often say, “You sound like a different
person!”

Nevertheless, he has already been able to use his
skills as a speaker for NOVOMATIC, too, for
example in 2018 as a presenter at the two-day
international Technical Writers’ Conference or for
an introductory video for new employees that was
produced by the HR department. “Of course, rhet-
oric training was also part of the training, which
is generally useful both in the professional and the
private life,” he adds.

However, the next ‘speaking project’ is still very
young: “In May I became the proud father of a
baby daughter. I am already very excited to see how
I will experience her learning to speak. It will be
very exciting, for sure!” V)

www.sandroweiss.com

The basis of a corporation’s
success is the commitment of its
people. This applies to micro-
enterprises as well as large-scale
corporations such

as NOVOMATIC.

In addition to expert quali-
fications, consistent training
and education, as well as
networked knowledge and
experience, essential personal
characteristics such as social
skills and fundamental
enthusiasm are of primary
importance.

Strong character traits have
not only fostered the success of
NOVOMATIC, but they are also
cultivated in our employees’
private lives and their personal
dedications. This is something
that NOVOMATIC is very proud
of and we are therefore intro-
ducing some of our colleagues
with their own personal inte-
rests. In this section, you will
get to know the people inside
the group — their devotions,
special achievements and
charitable activities, far from
their professional lives.
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Noticias

Recertificacion ISO

En la auditoria de Quality Austria mas reciente, NOVOMATIC AG
logré una exitosa recertificacion en las areas de calidad de acuerdo
con ISO 9001, medio ambiente y energia de acuerdo con ISO 14001
y seguridad ocupacional de acuerdo con la norma ISO 45001.

La certificacién obtenida conforme a
estos estandares internacionalmente
reconocidos, demuestra el cumplim-
iento de numerosas cuestiones legales.
Ademads, mas alld del ambito juridico,
atestigua acerca del esfuerzo de la
compaiiia en términos de calidad,
optimizacion de procesos y mejora

de la huella ambiental. Las empresas
que pueden acreditar una certificacion
ISO despiertan mayor confianza tanto
en clientes, proveedores y empleados,
como en autoridades e inversores.

‘El futuro del

juego en Italia’

Los dias 28 y 29 de julio, el CEO de NOVOMATIC Italia, Markus
Buechele, particip6 en el evento online ‘El futuro del juego en Italia’
organizado por SBC en colaboracién con el sitio web de noticias de
juego italiano Gioconews. Junto a los directores ejecutivos de las
otras tres empresas principales de juego en Italia, Buechele conformé
un panel de debate acerca de ‘La sostenibilidad de los juegos en Ita-
lia’ Asi, los ejecutivos de los principales players del mercado italiano
se reunieron en una mesa redonda por primera vez en la historia.

Markus Buechele expuso la importancia
de la tecnologia para lograr garantizar
una oferta de juego segura. También
enfatizd la necesidad de que el sector del
juego sea ‘el mejor lugar para trabajar’y,
por ende, sea atractivo para los talentos
jovenes, lo que eventualmente ayudard

a garantizar el desarrollo creativo y el
progreso tecnoldgico del sector. Buechele
dijo: “Los factores clave para mejorar la
reputacion de toda la industria del juego
en Italia son la innovacion, la tecnologia
y los nuevos talentos”.
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ISO recertification

In the latest audit conducted by Quality Austria, NOVOMATIC AG
obtained successful recertification in the fields of quality according
to ISO 9001, environment and energy according to ISO 14001 and
occupational safety according to the ISO 45001 standard.

Certification according to these uni-
form and internationally recognised
quality standards is not only proof

of compliance with numerous legal
requirements, but also testifies to the
company’s ongoing striving for qual-
ity assurance, process optimisation as
well as improvement of environmental
performance far beyond the legal re-
quirements. Companies that can prove
certification according to the criteria
of the ISO standards also enjoy greater
trust among customers, suppliers and
employees, as well as with authorities
and investors.

‘The Future of Gaming
in Italy’

On 28" and 29" July, NOVOMATIC Italia CEO Markus Buechele
participated in an online event of SBC in collaboration with the
Italian gaming news website Gioconews under the title “The future
of Gaming in Italy’ Together with the CEOs of the other three major
gaming companies in Italy, Buechele took part in a panel discussion
about “The sustainability of gaming in Italy’ For the first time in the
history of this sector, the panel discussion brought the executives of
the major Italian big players together at the same table.

Markus Buechele spoke about the importance of technology in gam-
ing to guarantee a safe and secure gaming offer for the players. He
also emphasised the importance for the gaming sector to be ‘a best
place to work, thus also being attractive for young talent, which

will eventually help ensure creative development and technological
progress within the sector. In fact, Buechele said: “Innovation, tech-
nology and new talents are the key factors to be able to enhance the
reputation of the whole gaming industry in Italy” N
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