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G3newswire, 23.09.2022
Italy — Greentube bolsters reach in Italy through

Scommettendo deal

By Phil - 23 September 2022

Greentube, the NOVOMATIC Digital Gaming and Entertainment division, has furthered its reach in Italy after taking its premium content live with
Scommettendo.

Greentube’s vast portfolio, including games that have seen particular success in the Italian market, is now available on Scommettendo’s online casino.

Titles include Greentube hits Book of Ra deluxe, Lucky Lady’s Charm deluxe and Dolphin’s Pearl deluxe, as well as newer games such as the ever-
popular Diamond Link™, Cash Connection and 10 Win Ways series of slots.

The partnership is the latest in a string of deals that Greentube has struck in Italy, one of Europe’s largest and most established online markets.

The supplier’s content is now live with the leading operators in the country and the company also recently acquired local Capecod and Admiral Sport,
further cementing its position as a leading player in the Italian market.

Graziano Pozzi, Sales and Key Account Manager for Italy at Greentube, said: “We are thrilled to have closed this deal with such a promising brand as
Scommettendo. Through this partnership, Greentube has further strengthened its position in one of the most prominent markets in Europe and we can
offer our prestigious games to an even bigger audience through a very successful local operator.”

Rosalba Turrisi, Product Manager at Scommettendo, said: “We are all about offering our customers the best content on the market and Greentube’'s
games have proven to be highly successful in Italy. We are thrilled about this deal that will see us add premium titles to our site with fantastic and high-
performing mechanics and features, as well as established slots that needs no introduction.”
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Jakob Rothwangl (VP Global Sales, NOVOMATIC AG; left), Rick Meitzler (President & CEOQ, NOVOMATIC Americas;
middle) and Max Bauer (CFO Latin America & Caribbean, NOVOMATIC AG; right).
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With just a few weeks away, Yogonet talked with the Novomatic
team ahead of the expo to learn more about the international gambling company's

plans for the event, set to take place October 10-13 at The Venetian Expo.

In this exclusive interview, Rick Meitzler (President & CEO, NOVOMATIC Americas),
Jakob Rothwangl (VP Global Sales, NOVOMATIC AG) and Max Bauer (CFO Latin
America & Caribbean, NOVOMATIC AG) share insights on the company's lineup at its
booth and its goals for the edition, along with markets to be targeted and new

developments in gaming.

Could you describe Novomatic's final product lineup to take center stage at GZE Las
Vegas? How have you crafted this selection? Are there any premieres you can

anticipate?



Jakob Rothwangl: We have designed our product display for Las Vegas with a strong
focus on the US and LATAM markets. In the hardware segment, we will stage a
premiere for these markets with the launch of the new DIAMOND X 1.55) single-
screen upright cabinet. The multi-screen version DIAMOND X 2.32 has already been a
visitor magnet at the Latin American gaming shows - now at G2E, we will present both

cabinet versions side-by-side with dedicated content for the various markets and
regions.

Rick Meitzler: For the US, we are leveraging the continued performance success of
our major Progressive link brands THUNDER CASH and MONEY PARTY. We are
launching powerful additions to these popular game families, plus an exciting next
version called THUNDER CASH X. This impressive link will be launched at G2E with two

stunning “Candelas de Los Muertos” titles next to other entertaining releases.

The MONEY PARTY Link is one of our player-preferred, successfully linked fruit game
products in the US. The product line continues to be a staple on casino floors - and
apart from new titles like Yummy Yummy expanding the existing portfolio of great fruit

games, we will present two titles that are specifically for the high-denomination
player segment.

Max Bauer: For the Latin American and international markets, we will present a
broad range of sophisticated multi-game mixes, including some with a Linked
Progressive and some without, such as the NOVO LINE Edition X3 and NOVO LINE
Concurve Edition 6. Of course, the current linked best sellers IMPERA LINK in the
FUNMASTER 2.27 cabinet and NOVO LINE CASH CONNECTION Edition 3 in the
DIAMOND X series will be at the center of the show portfolio.

What are your specific goals for this edition, considering it's the first fully in-person one

since the pandemic? What do you think we will learn in terms of the gaming industry
recovery?



Rick Meitzler: Our goal for this and every show is to put our best foot forward and
showcase the past 18 months of hard work. We look forward to reconnecting with
customers and demonstrating our strong product entertainment, quality, and value.
We appreciate the opportunity to show customers how much we have truly listened to

them over the past year and thank them for being true partners in our market growth.

Jakob Rothwang!: That's what visitors at the NOVOMATIC booth can expect in Las
Vegas. Our teams are excited to meet their customers and to demonstrate gaming

technologies that have been designed to entertain.

Max Bauer: In terms of the industry recovery, we will most probably see further proof
of the different stages of recovery in many markets. Whereas we know that the US
market has bounced back quickly and even surpasses pre-pandemic levels, we see
the same recovery trend in Latin American markets. This recovery is reflected on
fully booked agendas for some countries at G2E again this year. It will be particularly
interesting to speak with many operators and learn about their latest experiences and

strategies, of course.

Novomatic's booth at G2E 2021




Which key markets are you targeting, both from the Americas and worldwide? Which

Novomatic representatives will be present with that aim?

Rick Meitzler: Our primary strategy in Las Vegas is to present our full portfolio of
premium gaming products and solutions in this world-class format. This includes
slot machines for US Class Il and VLT/VGT markets to electronic table games, sports

betting kiosks, management systems, promotional systems and ancillary services.

We will have representatives from NOVOMATIC Americas, from all the regional
Latin American units and from our international sales teams available at the booth,

ensuring that every customer will connect with their sales representative.

Max Bauer: The G2E in Las Vegas is traditionally a gaming event that draws a huge
Latin American audience, being the nearest global gaming event outside the region.
We actually expect this year's visitor numbers in general and participation from
LatAm to bounce back to pre-COVID levels and will therefore prepare a strong line-

up of both products and teams.

What technological progress and investments will be reflected at Novomatic's stand in

terms of linked progressive slot machines, cabinet design and integration?

Jakob Rothwangl: One of the most obvious developments is the ever-increasing
size of the game screens and the prevalence of PCAP technology. Our latest cabinet
developments are no exception: the new standard for multi-screen monitors is 32" and
for the DIAMOND X 1.55, we have premiered a 55" J-curve screen in the NOVOMATIC
portfolio. The reason is quite obvious: frameless screen technology becoming
available at a reasonable price and being adopted by an industry that aims for an

immersive gaming experience.

On the game content side, | have my own theory of why Progressives are such a
prevailing trend, especially in the land-based markets and that has little to do with
technology and progress but much with the social aspect of land-based gaming.
Brick-and-mortar players either consciously or unconsciously opt for the social
gambling experience: playing in the physical company of fellow players and - especially
in the case of Linked Progressives - an atmosphere of direct competition for a

jackpot win. That, too, is part of the entertainment aspect of gaming.



Within the last years our clients recognize already that our games and
cabinets have had a big jump towards a positive evolution that boosts the
emotional experience in the social context; therefore, providing to the end customer
the entertainment she is seeking either in stand-alone machines or playing with their

friends in progressive banks.

Exactly! With our products, we aim to nurture these aspects of
land-based gaming. Of course, linked progressives are also popular in the online
segment - but there, this deeply engaging social spectrum of the emotional bandwidth

is lacking.
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What will be your offering in terms of sports betting solutions, considering the US

booming market?

Rick Meitzler: NOVOMATIC Americas have made themselves quite a name in the
US sports betting market with a constantly growing footprint of currently over 1,200
self-service sports betting kiosks already operating across North America. We offer
great flexibility for operators in using premium software partners and cabinet style

options.

The NOVOMATIC ActionBook Compact is a bartop version with a 32" monitor that fits
on every counter whereas the NOVOMATIC ActionBook Plus is an upright multi-
screen version with two 32" monitors. Both are solid self-service kiosks, equipped
with premium components and all the cabinet technology know-how of a leading

sports kiosk supplier.

We offer a user-friendly touch betting experience with quick response times,
excellent ergonomics, reliability, and low maintenance. All these are assets that
leading sports betting providers have come to value. We continue to adapt and

improve our kiosk and operators recognize the focus.

In July, Novomatic decided to merge Central America and the Caribbean management
under its Colombian subsidiary in Bogota. What's the current status of this process?
Will this move be reflected during G2E as well?

Max Bauer: The consolidation has taken place and we already see the first results
of this synergetic approach. Our Colombian team is really going the extra mile to
make the transition smooth for our customers in the region, reinforcing our
relationships and introducing them to the many benefits and enhancements in both

guantitative and qualitative terms that the new structure offers to them.

At G2E, the move will primarily be reflected in the new point of contact for our
customers in the region through a team that is fully committed to providing
premium product information, maximum service and digital support. Any and all
guestions will be answered and the Colombian team will be at hand to explain not only

new products for the region but also the novomaticclub.com application.



Which other Novomatic Group brands will have a prominent space in G2E Las Vegas?

How will they complement each other there?

Jakob Rothwangl: Most prominently, the booth will again be shared with Ainsworth,
of course, with a substantial US-focused product presentation on the right wing of the

floor space.

At the center of the NOVOMATIC area, Greentube, the NOVOMATIC Digital Gaming
and Entertainment division, will stage their HOME OF GAMES. Their growing portfolio
of classic and new NOVOMATIC core content plus top-performing Greentube titles is
going from strength to strength in many regulated markets, internationally - and in the
US, as well. The Greentube online gaming offer perfectly complements the
NOVOMATIC land-based portfolio for operators worldwide, seeking a 360° gaming
offer for their brand.

September marked a year since Greentube entered the US market through a
partnership with Golden Nugget Online in New Jersey. That first venture was a
milestone, with expansion in North America being one of Greentube’s main strategic
targets. Now as the region continues to regulate online gaming state by state,
Greentube follows swiftly with license applications that pave the way for a dedicated
growth strategy.

Max Bauer: Stopping by at the Greentube booth is definitely worthwhile for Latin
American operators, as well. Greentube is already present in regulated Latin
American markets such as Colombia and Argentina and is really looking forward to
expanding their reach, as further markets implement the required regulatory

framework such as Peru.
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Greentube expands Italian footprint through new content deal
with Scommettendo

Graziano Pozzi, Sales and Key

Greentube, NOVOMATIC's digital gaming and entertainment division, has
strengthened its presence in the Italian market after signing a deal with operator
Scommettendo. The partnership will see Greentube supply its portfolio, "including
games that have seen particular success in the Italian market.” The titles are now

available on Scommettendo’s online casino.

The deal includes games like Book of Ra deluxe, Lucky Lady's Charm deluxe, and
Dolphin's Pearl deluxe, as well as newer titles such as Diamond Link, Cash
Connection, and 10 Win Ways series of slots.

The partnership is the latest in a string of deals that Greentube has struck in
Italy. which in a press release the company described as "one of Europe’s largest
and most established online markets.”

In line with its expansion plans, the supplier also recently acquired local firms
Capecod and Admiral Sport, thus "further cementing its position as a leading player

in the Italian market™.

Graziano Pozzi, Sales and Key Account Manager for Italy at Greentube, said: "We
are thrilled to have closed this deal with such a promising brand as Scommettendo.
Through this partnership, Greentube has further strengthened its position in one
of the most prominent markets in Europe and we can offer our prestigious games

to an even bigger audience through a very successful local operator.”

Rosalba Turrisi, Product Manager at Scommetitendo, added: "We are all about
offering our customers the best content on the market, and Greentube's games have
proven to be highly successful in Italy. We are thrilled about this deal that will see
us add premium titles to our site with fantastic and high-performing mechanics
and features, as well as established slots that need no introduction.”
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Greentube bolsters reach in Italy through
Scommettendo deal

Greentube, the NOVOMATIC Digital Gaming and Entertainment division, has furthered its
reach in Italy after taking its premium content live with Scommettendo.

Greentube’s vast portfolio, including games that have seen particular success in the Italian
market, is now available on Scommettendo’s online casino.

Titles include Greentube hits Book of Ra™ deluxe, Lucky Lady’s Charm™ deluxe and
Dolphin’s Pearl™ deluxe, as well as newer games such as the ever-popular Diamond Link™,
Cash Connection™ and 10 Win Ways™ series of slots.

The partnership is the latest in a string of deals that Greentube has struck in Italy, one of
Europe’s largest and most established online markets,

The supplier’s content is now live with the leading operators in the country and the comparny
also recently acguired local Capecod and Admirzal Sport, further cementing its position as a
leading player in the Italian market.

Graziano Pozzi, Sales and Key Account Manager for Italy at Greentube, zaid: “We are
thrilled to have closed this deal with such a promising brand as Scommettendo. Through this
partnership, Greentube has further strengthened its position in cne of the most prominent
markets in Europe and we can offer our prestigious games to an even bigger audience through
avery successful local operator.”

Rosalba Turrisi, Product Manager at Scommettendo, said: "We are all about offering our
customers the best content on the market and Greentube’s games have proven to be highly
successful in Italy. We are thrilled about this deal that will see us add premium titles to our
site with fantastic and high-performing mechanics and features, as well as established slots
that needs no introduction.”
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At EAE 2022 we definitely focused on
compelling product news and packages:”
Adrian Georgescu and Laura Bosneag,
Novomatic

(Bucharest, SoloAzar Exclusive).- In a Q&A with Valentin-Adrian Georgescu, CEQ, NOVOMATIC
Romania & Laura Bosneag, Sales Manager, NOVOMATIC Romania, they talked about the novefties
presemted at recent EAE 2022, The firm welcomed its new ADMIRAL and AdmiralBet brand
ambassadar for the region, local superstar and tenmis grand master llie Nastase who was five at
the show

What novelties have you presented at the show?

AG:-We had lots of gaming novelties to show at Entertainment Arena Expo, exciting content,
hardware and solutions as well as highly market-specific promotional offers. One of our main
concerns over these past few years has been to offer agreements and solutions that supported
our industry partners during these difficult times. Mow that we really see an upswing across the
industry, it's our turn to deliver innovation and player excitement and make it available to the
market in attractive and affordable ways. Hence, our focus at this show was definitely on
compelling product news and packages.

LB: The biggest novelty was certainly the world premiere of the new DIAMOND X™ 1.55J
cabinet. Visitors in Bucharest witnessed the first-ever public staging of this exciting new gaming
machine in J-Curve upright screen format that perfectly complements its multi-screen sister
DIAMOMND X™ 2.32. Both cabinets were presented with the latest progressive game mixes:
XTENSION LINK™ for the 1.55J and Superia CASH CONNECTION™ Volume 2 for the 2.32.

These were not the only premieres. We also presented the new V.I.P. Eagle Il 3.32 cabinet and
the next generation of the so-called "Black Edition”, a cabinet that has become extremely popular
in the region, BLACK EDITION II, shown with the best-selling Impera-Line HD™ Edition 7.

Some visitors of our in-house events were already familiar with the new NOVO LINE™ Interactive
Concurve Edition 6. Now this new game mix for the single screen upright cabinets was also
shown in Bucharest. Among the 15 titles are six brand new launches with integrated stand-alone
jackpots. Analogously, for the multi-screen segment, we presented the new NOVO LINE™
Interactive Edition X3 — with 40 games, including 13 new releases.



Mot to forget: the NOVO LIME CASH COMMECTION™ Edition 3 and IMPERA LINK™, both are
internationally very successful products that also hit a sweet spot with Romanian operators and
their guests.

For the electronic table games segment, FAZI presented the new TITAN Roulette. And for the
sports betting sector, the TIP & CASH team presented tailored partnership offers for operators
seeking to enter this exciting sector.

What has been your experience at the recent edition?

AG: Our impression was pretty much the same that our international colleagues reported from
various shows and events abroad: a general sentiment of high spirits and new beginnings.
Operators showed very keen interest in our product news and the various specific offers. it was
a pleasure to be able to be back after two years and to have the chance to see our clients and
partners in Romania’s most important gaming event of the year.

What has been the feedback from visitors?

LB: Just plain excellent. This year's Entertainment Arena was a very special edition: We had the
great pleasure to welcome our new ADMIRAL and AdmiralBet brand ambassador for the region,
local superstar and tennis grand master llie Mastase live at the show — and he really drew a
crowd. It was just marvellous to see how much the people in our country love him.

On the products side, of course, the best feedback you can receive is keen customer interest,
which we definitely had. In the center of the attention were the DIAMOND X™ 2.32 and DIAMOND
X™ 1.55J, everybody wants to have them on their gaming floors, as they are promising in terms
of game mixes and linked progressive jackpots.

As mentioned before, we had prepared a wide range of specific offers and benefits for the local
market, such as purchase in up to 36 instalments, the extended “Buy Back” option or the "Return
& Discount Rent" option — and as it turned out, these presented our customers with highly
attractive choices.

How do you see the Eastern European games of chance market with regard to the
products that the firm commercializes?

AG:Having in consideration that we are operating in a mature market, it's a competitive
environment. We have the support and the NOVOMATIC know-how from our colleagues from
Austria, therefore our sales strategy is based on our clients’ needs. The product portfolio is vast
and we are up to date with the latest gaming equipment and, on top of that, we also have an
attractive commercial offer.



